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PREFACE 


At  the  suggestion  of  the  Advisory  Committee  on  Cooperative  Work  under 
the  Agricultural  l^rketing  Act  with  State  Departments  of  Agriculture  the 
1953  National  Nferketing  Service  Workshop  was  held  for  the  purpose  of  devel- 
oping plans  for  an  improved  marketing  service  program^  On  the  basis  of 
the  experience  of  the  States  with  various  types  of  work  under  this  program 
and  current  needs  for  marketing  service,  the  objective  of  the  conference 
was  to  determine  the  kinds  of  marketing  service  work  that  will  make  the 
greatest  contribution  to  the  improvement  of  the  marketing  system  for  farm 
and  food  product So 

The  workshop  was  attended  by  108  marketing  specialists  from  28  States, 
the  Commonwealth  of  Puerto  Rico,  and  the  United  States  Department  of 
Agricultureo  These  persons  were  divided  into  nine  commodity  groups? 
dai'ry  products,  cotton,  grain,  livestock,  tobacco,  deciduous  fruits  and 
tree  nuts,  vegetables,  potatoes,  and  poultry  and  eggSc  Each  group  had  the 
tasks  of  (1)  identifying  each  marketing  problem  on  which  action  is  needed 
for  the  commodity  covered,  (2)  determining  the  kind  of  marketing  service 
programs  that  will  alleviate  or  solve  the  problem,  and  (3)  making  clear 
how  the  proposed  program  will  solve  the  problemo  The  chairman  of  each 
group  was  a marketing  man  from  a State,  but  the  United  States  Department 
of  Agriculture  provided  a consultant- secretary  for  each  groupc 

Most  of  the  time  at  the  I'-day  conference  was  devoted  to  the  work 
sessions  of  the  commodity  groups*  Such  general  sessions  as  were  held 
were  for  the  purpose  of  providing  information  that  would  assist  the 
commodity  groups  in  developing  their  programSo  Speakers  at  these  ses- 
sions were  selected  because  of  their  ability  to  stimulate  the  thinking 
of  these  groups  and  to  show  the  relationship  that  should  exist  among  the 
various  State  and  Federal  agencies  engaged  in  marketing  work*  Three 
roundtable  discussion  groups,  composed  of  representatives  of  the  States, 
brought  before  the  general  sessions  types  of  marketing  service  programs 
that  have  proved  successful* 

This  report  on  the  conference  summarizes  the  talks  and  discussions 
at  the  general  sessions,  sets  forth  the  marketing  service  program  devel- 
oped by  each  commodity  group  as  approved  by  the  conference,  and  lists 
the  persons  in  attendance.  It  is  recognized  that  no  State  will  need  to 
adopt  the  complete  marketing  program  developed  at  this  workshop,  but 
the  marketing  people  in  each  State  by  studying  these  recommendations 
can  select  those  activities  that  will  make  the  greatest  contribution 
to  the  solution  of  their  marketing  problems* 
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SUMMARY  OF  REMARKS  CF  CONFERENCE  SPMKEBS 


Ben  Se  Adams.  Kentucky  Department  of  Agriculture 

The  Workshop  was  opened  by  MTo  Ben  So  Adams ^ Commissioner,  Kentucky 
Department  of  Agriculture,  who  welcomed  the  delegates  to  the  State  and 
assured  them  of  its  hospitality*  The  Commi.ssioner  pointed  out  that  the 
representatives  of  the  State  departments  at  the  Workshop  had  the  respon- 
sibility of  developing  marketing  service  programs  tha.t  would  improve  the 
piarketing  system  for  agricult-ural  products*  He  stated  that  he  was  sure 
that  the  large  number  of  experienced  marketing  specialists  who  were  present 
at  the  conference  from  so  many  States  would  accomplish  this  objective* 

Dean  Frank  J*  Welch » Uni.versity  of  Kentucky 

Greetings  from  the  College  of  Agriculture,  University  of  Kentucky, 
also  were  extended  by  Dean  Frarik  J*  Welch,  who  pointed  out  the  progress 
that  has  been  made  in  production  research  during  the  past  fifty  years 
and  the  pressing  need  that  now  exists  for  greater  emphasis  on  solving 
some  of  the  problems  of  marketing*  He  emphasized  the  need  for  a weil= 
balanced  approach  to  marketing  problems  by  the  initiation  of  more  basic 
research  and  the  development  of  a more  aggressive  service  and  educational 
program  to  secure  adoption  of  research  results  by  all  segments  of  the 
marketing  system* 

William  C*  Crow*  Agricultural  Ma-rketing  Service*  USD  A 

Mr*  William  C*  Crow,  Acting  Liaison  Officer,  State  Departments  of 
Agriculture,  AiyB,  in  discussing  plans  for  the  Workshop  at  the  opening- 
session,  pointed  out  that  while  for  several  years  in  one  State  after 
another  useful,  work  has  been  undertaken,  it  has  not  been  possible  to 
develop  a wel.l-rounded  marketing  service  program,  nationally*  The  purpose 
of  the  Workshop,  Mr*  Crow  indicated,  is  to  develop  a program  which  (1)  will 
guide  each  State  in  developing  its  individual  program,  (2)  can  be  pre- 
sented to  the  various  advisory  committees  operating  under  the  Agricultural 
Marketing  Act,  (3)  will  help  the  U*  S*  Department  of  Agriculture  select 
matched-fund  projects  for  approval,  and  (4)  can  be  presented  to  the 
various  Gommi.ttees  of  Congress  in  justification  of  the  appropriations* 

He  stated  that  in  order  to  defend  and  develop  this  project  it  is  neces- 
sary to  ha.ve  a definite  program  that  will  make  a real,  contribution  to  the 
solution  of  ma:rketing  problems* 

**As  you  know,  marketing  services  consist  of  showing  marketing  agencies 
how  to  do  a better  job,  and  in  helping  them  do  it,*‘  he  continued*  ^'At 
this  meeting  we  expect  to  develop  a balanced,  complete,  and  useful  market- 
ing sein’ice  program  for  each  of  the  rJLne  commodity  groups*”  In  developing 
this  type  of  a program,  he  suggested  that  each  commodity  group  (a)  develop 


a list  of  the  different  types  of  activities  that  should  be  included  in  the 
programi  (b)  bear  in  mind  that  the  appropriated  moneys  are  not  used  to 
expand  existing  marketing  services,  such  as  market  news  and  inspection 
services,  or  regulatory  work;  and  (c)  state  concisely  each  kind  of  work 
that  should  be  done,  bringing  out  briefly,  how  to  go  about  it,  where  to 
get  the  ”know=how,"  what  good  it  will  do,  and  what  kind  of  people  should 
be  hired  to  do  ito  ”In  formulating  this  program  we  do  not  want  simply 
Ho  get  more  information*,'*  Kr^  Crow  said,  **but  should  include  only  things 
that  need  to  be  done  for  a specific  reason  and  that  will  bring  definite 
resultSo ” 

At  the  roundtable  discussion  Tuesday  morning,  MTo  Crow  discussed 
the  purpose  of  the  Agricultural  Marketing  Act,  some  of  the  problems  that 
have  arisen  in  attempts  to  develop  a marketing  service  program  under  it, 
and  what  has  been  done  to  meet  these  problemso  He  pointed  out  that  this 
is  the  first  national  marketing  service  workshop,  and  that  it  was  organized 
with  a single  purpose^— to  develop  a well=rounded  marketing  service  program. 
**The  futur*e  of  this  program  of  Federal»State  cooperation  in  marketing 
service  work  will  be  guided  to  a large  extent  by  what  you  do  here,*’  he 
concluded o 


Barnard  Joy.  Agricultural  Research  Service.  USDA 

Dr.  Barnard  Joy,  Assistant  to  the  Administrator,  Agricultural  Research 
Service,  who  followed  Mr.  Crow  at  the  opening  session,  explained  the  opera- 
tion of  the  conference  commodity  groups  which  were  set  up  to  develop 
rrjarketing  service  plans.  He  emphasized  the  importance  of  a program  state- 
ment for  each  recommendation  that  would  clearly  indicate  the  marketing 
problem  that  was  to  be  solved  by  the  proposed  expansion  of  marketing 
service  activities. 

Oo  V.  Wells,  Afericultural  Marketing  Service,  USDA 

Mr.  0.  V.  Wells,  newly  appointed  Administrator  of  the  Agricultural 
Marketing  Service,  USDA,  emphasized  the  importance  of  cooperative  relations 
between  USDA  and  the  State  Departments  of  Agriculture  and  marketing  agencies, 
addings  ”We  shall  endeavor  not  orily  to  maintain  cooperative  relations  with 
the  State  departments,  but  also  hope  to  find  ways  to  increase  both  the 
amount  and  effectiveness  of  such  cooperative  work.”  He  pointed  out  that 
USDA  has  recommended  that  funds  for  the  Federal— State  cooperative  matched- 
fund  projects  be  earmarked  as  a separate  item  in  the  Department's  appro- 
priation for  the  new  fiscal  year. 


**We  believe  that  this  will  answer  some  of  the  questions  which  have 
been  raised  in  the  past  and  will  give  a firmer  basis  for  planning  the  kind 
of  work  to  be  carried  out  in  the  matched-fund  field,”  Mr,  Wells  said. 

The  AMS  Administrator  also  outlined  principles  followed  in  the  recent 
reorganization  of  USDA,  calling  attention  to  the  fact  that  one  of  the  first 
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and  chief  goals  in  setting  up  the  AIB  was  to  organize  that  service  in  such 
a v/ay  as  to  insure  that  the  Department's  relations  with  State  orgar^izations 
and  its  services  to  farmers  and  those  handling  farm  products  would  go  for- 
ward without  a break.  Secondly,,  he  emphasized  that  lines  of  authority  must 
be  clear  with  as  little  overlapping  or  ‘’double  layering”  as  possible;  and 
thirdly,  that  program  agencies  be  organized  in  such  a way  as  to  provide  for 
a concerted  or  team  attack  on  certain  broad  problem  areas  facing  agriculttu'-e , 
rather  than  around  a particular  commodity,  Mr,  Wells  also  explained  that 
within  the  Department  the  Agricultural  Marketing  Service  is  now  responsible 
for  all  iiiarketing  research^  for  general  statistical  analysis  and  agricultural 
economic  research  in  fields  related  to  marketing;  for  crop  and  livestock 
estimates;  coordination  of  all  statistical  activities;  for  a wide  range  of 
marketing  services  and  regulator^r  acts;  as  well  as  for  the  relationships 
with  State  Departments  of  AgTicuiture  growing  out  of  the  Agricultural 
Marketing  Act,  A chart  showing  the  organization  of  AMSj  used  Ir/  Mr,  Weils 
at  the  conf'erence,  appears  on  the  next  page, 

Miriam  J,  Kelley,  University  of  Kentuck:^ 

Ml'S,  Miriam  J,  Kelley ^ Field  Agent  in  lyferketing  and  Consumer  Informationj 
Kentuckj^  College  of  Agriculture  and  Home  Economies,  in  the  general  session 
Monday  evening  described  a matched-fund  project  to  aid  orderly  marketing  of 
agricultural  food  products  through  a consumer  infox’mation  program.  Using 
newspapers,  television,  radio  and  point-of-sale  leaflets,  Mr^s,  Kelley’s 
program,  which  comes  under  the  Kentucky  Extension  Serxrice,  informs  con- 
sumers of  seasonal  supplies  of  farm  products,  aids  them  in  ’’wisely  spend- 
ing” their  food  money,  encourages  better  use  of  food  to  promote  family 
health,  and  acquaints  consumers  with  production  and  marketing  problems. 

Citing  examples  of  the  effectiveness  of  the  program,  Mrs,  Kelley 
suggested  that  other  State  officials  explore  the  use  of  consumer  education 
services  for  assistance  in  meeting  some  of  their  marketing  problems— par- 
tieuiariy  when  they  extend  across  State  lines.  Everj^  State  has  products 
that  people  in  other  States  are  using  and  tiiat  they  should  be  hearing 
about  through  consumer  education  services,  she  explained,  offering  the 
cooperation  of  her  program  in  the  marketing  of  products  from  other  States 
which  are  sold  in  KentuclQ^, 

John  G,  McNeely,  Texas  A,  and  M,  College 

An  interesting  address  on  the  need  for  marketing  service  worx  for 
livestock  auction  markets  was  made  before  a general  session  of  the  con- 
ference by  John  Go  McNeelj?-,  Professor  of  Agricultural  EconDmics,  Texas 
Ao  and  M,  College,  He  pointed  out  that  research  carried  out  by  the  Texas 
Experiment  Station  with  the  cooperation  of  USDA  agencies  has  revealed  a 
number  of  uneconomic  and  unsatisfactory  practices  at  auction  markets  that 
are  being  continued  for  lack  of  service  programs.  Among  the  recommendations 
that  he  made  for  such  service  work  weres  (l)  State  departments  of  agricul- 
ture should  consider  procedures  for  studying,  advising,  and  even  regulating 
the  number  and  location  of  auction  markets,  since  smali  and  poorly  located 
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Adminiatrator,  Agricnltaral  Marketing  Service 
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auctions  usually  lack  sui'ficient  volume  of  livestock  and  number  of  Duyers 
to  make  an  efficient  competitive  market,  (k)  A service  program  aimed  at 
improving  facilities  should  be  developed  which  will  benefit  both  auctions 
and  tneir  patrons,  because  in  man:/  the  present  facilities,  market  yards 
are  poorly  arranged,  there  are  improperly  designed  facilities  for  loading- 
ana  unloading  animals  from  motortrucks,  a lack  of  catch  pens  for  maintain- 
ing an  even  flow  of  animals  to  the  holding  pens,  the  rings  are  too  small, 
tnere  is  a lack  of  seating  facilities  for  the  buyers,  and  a lack  of  proper 
size  pens,  as  well  as  a number  of  minor  inconveniences,  (3)  The  Departments 
■sho'cld  maintain  a program  which  will  maintain  livestock  health  and  condition 
at  the  auction,  for  in  many  auctions  there  is  a lack  of  a restrictive 
prograBi  to  protect  other  animals  from  those  inf^ected  with  cholera  and 
vesicular  exentnema  in  hogs,  anthrax  and  brucellosis  in  cattle  and  scabies 
in  sheep.  They  should  also  consider  the  promotion  of  a program  which  will 
improve  the  handling  of  the  animals  in  the  yard  to  decrease  the  loss  caused 
by  bruising,  such  as  the  use  of  canvas  slappers  and  skillful  handling  which 
keeps  bruising  to  a minimum,  (4)  The  Departments  should  consider  a pro- 
gram for  improving  management  practices.  Stockyards  and  auctions  covered 
by  the  Packers  and  Stockyards  Act  are  subject  to  supervision  by  the  USDA 
of  commission  and  other  charges,  and  management  practices.  An  important, 
aspect  of  this  control  is  the  requirement  that  the  management  refrain  from 
selling  or  buying  their  own  account,  (5)  Finally,  the  Departments  snould 
give  consideration  to  the  expansion  of  an  experimental  market  news  service 
which  will  provide  producers  with  a yardstick  by  which  they  can  compare 
prices  they  receive  with  those  paid  elsewhere  for  similar  classes  and  grades 
of  animals.  One  of  the  -better  areas  for  State  service  work  is  in  the  field 
01  market  news,  he  said, 

L,  Y,  Ballentine,  North  Carolina  Department  of  Agriculture 

Mr-,  L,  Y,  Ballentine,  Commissioner,  North  Carolina  Department  of  Agri- 
culture, and  Chairman,  USDA  Advisory  Commixtee  on  Cooperative  Work  under 
xne  Agricultural  Marketing  Act  with  State  Departments  of  Agriculture,  spoke 
at  a general  session  on  Wednesday  morning  on  the  role  of  research,  service, 
and  education  in  the  solution  of  maiketing  problems.  He  discussed  a number 
of  important  fields  for  State  marketing  service  work;  stressed  the  need  for 
teamwork  on  the  part  of  research,  service,  and  educational  agencies  in  trie 
marketing  field;  and  called  upon  the  State  agencies  for  cooperation  in 
supporting  the  Federal-State,  matched-fund  marketing  programs. 


■‘T'-iis  program  can  be  strong  and  effective  only  to  the  degree  of  our 
parti  cipation,  Mr  , Ballentine  declared,  "Man^f  of  us  want  larger  Federal 
appropriations  for  matching  State  funds,  and  we  need  more  money;  but  we 
must  be  realistic  and  recognize  that  our  chances  for  increased  funds  are 
lessened  and  the  future  of  the  program  endangered  by  the  attitude  and 
response  of  many  States,  The  Federal  Government  can  aid  the  States  tre- 
mendously through  the  marketing  service  program,  but  the  burden  of  the  work, 
the  initiation  ana  execution  of  the  projects,  rests  heavily  with  the  States, 
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It  is  up  to  the  leadership  in  the  States  to  produce  and  administer  the 
programs  needed  to  meet  their  dema.nds*  l“ky  I beg  of  you  to  do  what  you  can 
to  support  and  to  interest  other  States  in  supporting  the  future 
developracnt  of  this  important  program,  ” 

Roy  W,  Lennartson,  Agricultural  Ma.rketing  Service,  USDA 

Surma£.rizing  the  results  of  the  conference  at  its  end,  Mr,  Roy  P/, 
Lennartson,  Deputy  Administrator,  >iarketing  Seiyices,  Al'lS,  pointed  out 
that  in  aciministering  the  matched,  fund  work  over  a nmiber  of  years  it 
became  evident  to  officials  in  the  U.  S,  Department  of  Agriculture  tlie^t 
marketing  service  programs  under  the  Agricultural  Ikrketing  Act  v;ould 
lia.ve  to  be  developed  by  the  States  themselves.  For  this  reason  the 
workshop  type  of  program  was  initiated  in  Baltimore  in  the  fall  of  1952, 

It  became  clear,  as  a result  of  the  Baltimore  Workshop,  that  a national 
v;orkshop  would  be  necessary,  that  considerable  work  and  planning  would 
be  essential  in  order  to  assure  that  all  interested  States  would  have 
proper  representation,  and  that  such  a workshop  would  have  to  be  organized 
very  carefully  in  order  for  those  attending  to  obtain  the  maximuia  benefit, 

’*It  is  evident  from  this  meeting  that  the  planning  which  hias  gone 
into  the  workshop  has  paid  off  and  that  the  program  has  been  outstanding 
in  mary  respects,”  llr,  Lennartson  pointed  out,  "The  Coimmissioners, 
Secretaries,  and  Directors  of  Agriculture  are  to  be  commended  for  pro- 
viding  excellent  representation  not  only  from  the  standpoint  of  numbers 
but  also  for  the  cliaracter  and  ability  of  the  men  attending.  Secondly, 
the  comraodity  approach  to  planning  mc^rketing  service  programs  such  as 
has  prevailed  at  this  Workshop  appears  to  be  the  most  practical  one  in 
that  it  hs.s  been  possible  to  establish  a more  concentrated  community  of 
interest  on  the  part  of  specialists  in  these  fields,  and  there  is  a 
tendency?'  for  us  all  to  approach  our  ma.rketing  problems  on  a commodity 
basis  at  both  the  local  and  national  levels.  Also,  the  program  was 
developed  in  such  a vray  that  subjects  of  broad  interest  to  all  comraodity 
groups  and  extremely  pertinent  to  marketing  service  programs  were  pre- 
sented  to  the  group  as  a whole,  which  has  had  the  effect  of  broadening 
their  perspective  in  connection  with  the  marketing  service  programs.” 

”The  results  of  this  conference  will  be  felt  in  a number  of  important 
ways,”  Ml’,  Lennartson  said.  ”First,  there  are  jointly  established,  clear- 
cut  guidelines  for  each  one  to  taJce  back  to  his  individual  State  to  be 
used  in  developing  marketing  service  programs  in  the  future.  Secondly, 
these  programs  will  be  of  material  assistance  to  the  Advisory  Committee 
on  Cooperative  Work  with  the  States  under  the  Agricultural  Iferketing  Act 
at  its  meeting  this  V7inter,  It  is  believed  that  it  will  be  the  first  time 
this  Committee  will  have  placed  before  it  a very  good  indication  of  the 
type  of  services  the  States  desire  to  develop  with  matched  funds.  Finally, 
it  provides  the  U.  S,  Department  of  Agriculture  with  a clear cut  program 
of  marketing  services  as  reflected  by  the  States  engaged  in  its 
administration. ” 
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He  stated  that  a national  marketing  workshop  was  held  this  year  in 
California  at  which  representatives  of  Experiment  Stations,  Extension 
Services,  and  State  Departments  of  Agriculture  were  present,  and  that 
plans  are  already  under  way  for  a second  conference  of  this  nature  to  be 
held  during  the  coming  year.  He  considered  this  to  be  extremely  appro- 
priate because  the  coordination  of  the  work  of  these  various  agencies 
within  a State  is  going  to  become  increasingly  important  in  the  future 
in  order  to  avoid  duplication  in  the  various  fields.  Such  conferences 
are  essential  to  assure  that  the  maximum  contribution  of  the  various 
agencies  can  be  made  to  the  field  of  marketing  as  a whole. 
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SUMMARY  OF  PANEL  DISCUSSIONS 


Improvement  and  Evaluation  of  Product  Quality 

The  panel  on  the  ‘‘Improvement  and  Evaluation  of  Product  Quality'* 
consisted  of  Harvey  Weavers  of  Wisconsin,  W»  Co  Manhart  of  Indiana, 

Wo  To  Hedrick  of  North  Carolina,  and  George  Chick  of  Maine o 

MTo  Weavers  stated  that  too  large  a proportion  of  dairy  products  in 
Wisconsin  was  of  a grade  that  did  not  meet  general  consumer  acceptance*, 

To  correct  this  situation  several  programs  were  initiated  dealing  with 
Swiss  and  American  cheese,  and  whole  milk  to  improve  the  methods  of 
handling  and  processing  to  reduce  poor  quality  production<,  He  singled 
out  particularly  the  work  of  the  milk  and  cream  quality  improvement 
program  in  which  the  Department  worked  with  creameries,  and  assistance 
was  given  in  improving  the  handling  of  raw  milk  from  the  time  the  milk 
left  the  farm  gate  until  it  was  finally  processedo  Tests  made  of  quality 
at  various  steps  in  the  marketing  process  indicated  where  poor  quality 
originated,  and  corrective  measures  were  takeuo  Preliminary  estimates 
of  the  effectiveness  of  the  program  indicated  that  as  of  January  1953, 
over  SO  percent  of  the  butter  sampled  in  the  State  was  90  score  or  better » 
This  is  a 16  percent  improvement  over  the  samples  scored  in  January  1951, 
when  the  program  started,  and  an  8 percent  improvement  over  1952o 

MTo  Wo  Co  Manhart  of  Indiana,  pointed  out  that  one  of  the  major 
problems  in  marketing  milk  in  Indiana  was  that  of  quality  maintenance « 

In  early  phases  of  the  program  direct  contact  was  made  with  milk  proc- 
essing plants  to  secure  information  concerning  quality  variations  as 
they  existed  in  various  segments  of  the  industrye  This  early  work  with 
these  plants  led  to  the  passage  of  legislation  in  1951  relating  to 
standardization  of  quality  of  fluid  milk  and  cream,  and  rules  were 
promulgated  which  provided  (1)  standards  for  milk  and  cream  for  human 
consumption,  (2)  licensing  of  milk  and  cream  graders,  and  (3)  reports 
to  the  State  Board  of  Health  as  to  quantities  of  milk  contaminated „ 
Following  passage  of  this  act  a great  deal  of  time  was  spent  in  demon- 
strating the  standards  for  milk  and  cream*,  The  effect  of  this  work  was 
to  raise  the  quality  of  milk  suitable  for  human  consumption  and  improve 
the  quality  of  milk  processed  in  its  various  forms « 

MTo  Wo  Po  Hedrick  of  North  Carolina,  stated  that  the  major  problems 
in  marketing  tobacco  in  North  Carolina  consisted  of  proper  curing,  grading, 
and  handling  of  tobacco e To  bring  about  improvement  in  these  respects  a 
total  of  116  demonstrations  in  sorting  and  conditioning  tobacco  were  held 
in  29  counties  of  the  State  last  year,  with  an  attendance  of  over 
2,000  interested  growers,  Future  Farmers  of  America,  and  4'”H  Club  member s« 
Eight  additional  demonstrations  were  held  on  warehouse  floors  at  the 
request  of  warehouse  operators,  the  results  of  which  netted  several 
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hundred  thousand  dollars  to  producers  who  put  the  suggested  grading  and 
handling  practices  into  operationo  Emphasis  was  given  to  sorting  in 
sale  lots  as  nearly  as  possible  in  conformity  with  standard  grades  and 
classes c 

Mr,  George  Chick  of  Maine,  discussed  the  problems  of  reducing  costs 
and  improving  distribution  of  Maine  potatoes.  The  Department  has  been 
working  with  growers  and  shippers  in  solving  problems  in  packaging, 
handling,  and  distribution  of  potatoes.  The  results  of  shipping  differ- 
ent  size  packages  in  various  types  of  containers  showed  greater  efficiency 
In  unl.oading  and  handling  and  less  bruising  when  potatoes  were  packed  in 
the  15-pound  package.  Consumers  preferred  this  size  package,  in  the 
transparent  bag,  even  when  they  were  priced  higher  than  other  containers. 
It  was  found  that  little  deterioration  occurs  when  potatoes  are  shipped 
to  market  washed,  but  not  heat  dried.  Elimination  of  heat  drying  reduced 
packinghouse  costs  by  3-3/4  cents  per  one  hundred  pounds. 

Market  Information  - Collection,  Analysis  and 
Dissemination  of  Market  Data 


A panel  in  the  morrAng  of  the  second  day  on  the  subject  of  **Market 
Information— Collection,  Analysis,  and  Dissemination  of  Market  Data"  was 
participated  in  by  Walter  Mason  of  New  York,  Walter  Ebling  of  Wisconsin, 

Fo  R,  Brush  of  Michigan,  and  C„  J,  Carey  of  California, 

Mr,  I^son  stated  that  for  many  years  apples  grown  in  the  Hudson  and 
Champlain  Valleys  of  New  York  have  been  sold  f,o,b,  at  local  points  of 
storage.  Frequently  f,o,b,  prices  received  in  these  areas  varied  widely 
between  storage  houses  and  with  prices  at  terminal  markets  for  the  same 
variety,  grade,  and  pack.  Information  was  lacking  for  quantities,  quality, 
and  varieties  available  for  market.  To  remedy  this  situation  information 
from.  200  growers  and  apple  storage  houses  was  provided  during  the  main 
selling  season  (September  through  April)  on  f,o,b,  prices  according  to 
grade,  variety,  size,  pack,  and  condition^  current  demand 5 movement  of 
apples  into  retail  markets | quantities  going  out  of  storage | buyer 
inquiryi  terminal  point  prices^  f,o,b,  prices  in  other  States|  processing 
prices 5 and  cold  storage  holdings  throughout  the  country,  A brief 
summary  of  the  apple  supply  situation  was  included.  This  information 
has  served  a useful  purpose  in  reducing  the  wide  variation  in  prices 
paid  at  local  storage  houses, 

Mr,  Walter  Ebling  of  Wisconsin,  stated  that  the  Wisconsin  Department 
was  asked  by  the  Wisconsin  Farm  Bureau  Federation  and  the  Equity  Coop- 
erative Livestock  Commission  Association  to  furnish  information  concerning 
the  location  and  seasonal  movement  of  ■various  types  of  livestock  in  the 
State,  These  organ! zat'lons  were  desirous  of  establishing  local  con- 
centration markets  where  livestock  would  be  assembled  for  sale.  The 
information  desired  was  secured  and  concentration  yards  located  in 
accordance  with  the  needs  of  the  farmers  of  'the  State, 
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I«ir„  F,  Ro  Brush  of  Michigan,  indicated  that  there  were  requests  for 
infoiTnation  concerning  the  location  of  various  types  of  fruit  trees  by- 
varieties  and  age  groups o He  stated  that  there  was  little  information 
available  on  the  potential  production  in  various  counties  of  the  State. 

This  information  was  provided  as  requested  by  various  segments  of  the 
industry  so  that  proper  action  could  be  taken  to  have  available  the  needed 
facilities  when  expanded  production  was  realized. 

Mr.  G.  Jo  Carey  of  California,  discussed  problems  that  existed  in 
marketing  grapes  and  alfalfa  hay.  In-season  surveys  of  raisin  production 
were  made  in  California  which  gave  periodic  information  about  the  rate  of 
harvest  of  grapes.  These  reports  were  used  to  guide  grape  growers  in  the 
proper  utilization  and  orderly  marketing  of  the  various  varieties  of  grapes 
adapted  to  table  use,  raisins,  or  wine  makingc  Three  years  of  sampling 
procedures  of  estimating  raisin  production  established  the  procedure  as 
sound,  assisted  in  estimating  the  entire  grape  crop,  and  proved  of  inval- 
uable assistance  to  all  segments  of  the  industry. 

The  problem  relating  to  alfalfa  hay  was  one  of  wide  variation  in  price 
in  various  production  areas  in  relation  to  prices  at  the  San  Francisco  and 
Los  Angeles  markets.  The  Department  established  an  experimental  market 
news  service  on  alfalfa  hay  that  reduced  the  spread  between  local  and 
terminal  market  prices  of  $5  to  $10  a ton  to  a spread  of  $2.50  to 
$3o50  per  ton.  Both  buyers  and  sellers  have  been  benefited  by  Ithe 
establishment  of  this  service. 

Improvement  in  Market  Organization  and  Facilities 

The  panel  in  the  afternoon  of  the  second  day  dealt  with  "Improvement 
in  Market  Organization  and  Facilities."  This  subject  was  discussed  by- 
Fred  Johnson  of  North  Carolina,  J.  E.  Yoimgblood  of  South  Carolina,  and 
Webster  Birdsall  of  New  York. 

The  program  in  North  Carolina  was  one  of  maintaining  the  quality  of 
cotton  fiber  through  ginning  processes.  Mr.  Johnson  pointed  out  that 
the  first  approach  to  the  problem  was  to  make  a complete  survey  of  all 
existing  gins  and  ginning  equipment  to  see  what  improvements  needed  to 
be  made  to  reduce  "rough  preparation"  of  cotton  which  caused  a material 
discount  in  price  compared  to  cotton  that  had  been  well  ginned.  Recom- 
mendations were  ma.de  to  the  management  of  gins  that  needed  improvements 
and  assistance  was  given  in  seeing  that  the  gin  was  put  in  efficient 
operating  order.  During  the  m.arketing  season  frequent  calls  were  made 
on  gins  that  were  not  doing  an  efficient  job  and  the  Department  assisted 
the  management  in  taking  cori’ective  measures.  It  is  estimated  that  th.i.s 
service  program  has  added  to  the  income  of  North  Carolina  cotton  producers 
in  excess  of  $600,000  annually  since  its  inception. 

Mr.  J.  E.  Youngblood  of  South  Carolina,  pointed  out  the  inefficient 
operating  conditions  that  e.xisted  in  the  Columbia,  S.  C.  market  which 
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led  to  the  demand  for  the  building  of  a new  market*  As  a result  of  this 
demand  his  agency  secured  assistance  from  the  Transportation  and  Facilities 
Branch  of  AMS  in  drawing  up  plans  and  specifications ^ and  developing  recom- 
mendations for  the  new  market*  The  next  problem  was  to  secure  sufficient 
backing  from  the  trade  and  the  city  government  to  bring  about  the  financing 
and  establishment  of  the  new  facility*  The  Department  made  known  the 
inefficiencies  of  the  present  market,  assisted  in  the  development  of  plans, 
promoted  trade  acceptance  of  the  proposal,  and  assisted  in  developing  a 
financial  program  for  construction*  The  market  has  been  constructed, 
adequately  financed,  and  the  increased  efficiency  is  far  greater  than  was 
originall37-  anticipated. 

Mr*  Webster  Birdsall  of  New  York,  described  the  work  done  in  securing 
new  market  facilities  for  Rochester,  N*  Y*  He  explained  that  the  approach 
of  the  New  York  Department  was  similar  to  that  in  South  Carolina  and 
recommended  that  State  bureaus,  departm.ents,  or  divisions  of  markets 
take  leadership  in  promoting  construction  of  more  efficient  market 
facilities  by  giving  assistance  in  the  development  of  plans,  securing 
trade  acceptance,  assisting  in  arranging  for  financing,  and  promoting 
construction  after  the  plans  have  been  completed*  He  stated  that  this 
type  of  activity  should  certainly  come  into  the  scope  of  what  was  con- 
templated by  Congress  in  the  passage  of  the  Agricultural  Marketing  Act* 
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MARKETING  SERVICE  PROGRAM  RECOMMENDATIONS 


Ic  DAIRY  PRODUCTS 

Harvey  Weavers^  Wisconsin,  Chairman 
Louis  Herrman,  AMS,  USDA,  Secretary 

The  Dairy  Products  Working  Group  recommends  that  the  following  types 
of  service  programs  be  adopted  to  improve  marketing  of  these  commoditiess 

Ac  Improvement  of  the  Quality  of  Dairy  Product s. 

One  of  the  most  important  measures  that  can  be  taken  to  maintain 
and  expand  the  consumption  of  dairy  products  is  to  improve  their  quality o 
Increased  consumption  will  be  reflected  in  improved  income  to  farmers  and 
more  profitable  outlets  for  processors  and  distributors „ Use  of  poor 
quality  milk  or  cream,  careless  or  improper  processing,  and  inadequate 
protection  through  the  channels  of  distribution  result  in  defective 
flavors  or  other  characteristics  which  create  dislike  for  the  product s<> 

At  several  points  between  farmer  and  consumer,  marketing  service  work 
would  reduce  the  amount  of  poor-quality  dairy  product So  The  following 
types  of  marketing  service  work  would  contribute  greatly  to  the 
solution  of  this  problems 

lo  Aid  dairy  manufacturing  plants  in  establishing  and  maintaining 
uniform  programs  for  grading  milk  and  cream  received  from  producerso  - 
Work  should  be  carried  on  with  dairy  manufacturing  plant  employees  to 
show  them  how  to  grade  cream  and  milk  uniformly  according  to  appro- 
priate standards  by  approved  methods o The  results  should  be  recorded 
in  data  on  the  proportions  of  receipts  in  the  different  grades  and  on 
the  effects  on  the  quality  of  finished  product So  This  program  would 
require  men  trained  in  applying  routine  methods  for  rapidly  examining 
milk  and  dairy  product So  The  principal  tests  would  be  for  odors, 
sediment,  acidity,  and  bacteriological  determinations o This  program 
could  be  carried  out  most  effectively  on  an  area  basis,  through  work 
with  all  plants  in  a county,  or  in  a larger  production  area  where 
production  is  less  denseo  It  could  be  a separate  project  or  part  of 
a larger  program  in  which  assistance  would  be  given  also  to  producers 
having  quality  problems  and  to  plants  in  their  processing  activities o 

This  project  would  do  much  to  eliminate  the  greatest  single  source 
of  defects  in  the  quality  of  dairy  productso  Work  of  tliis  kind  has  been 
done  in  Indiana,  Minnesota,  Mississippi,  North  Dakota,  and  Wisconsino 
It  could  well  be  expanded  in  these  States,  and  initiated  in  other  State So 

2„  Advice  and  guidance  to  dairy  farmers  who  consistently  deliver 
milk  or  cream  which  fails  to  meet„  or  which  barely  meets ^ minimum  grade 
standard So  “ Regulations  requiring  the  rejection  of  unwholesome  milk  or 


cream  may  efficiently  reduce  the  quantity  of  poor  raw  materials  and 
inferior  finished  product hut  a study  by  the  National  Research  Council 
has  shown  that  frequent  visits  to  daily  farms  as  a followup  to  exam- 
inations of  milk  at  the  plant  has  a decided  additional  effect  in  raising 
the  quality  of  milko  The  producer  who^  for  lack  of  skill  or  care,  markets 
poor  milk  or  cream  may,  without  assistance,  be  una'bl.e  to  locate  and 
correct  the  source  of  his  difficulty,,  This  work  may  be  done  in  conjunc- 
tion with  a grading  program,  either  in  co31aboration  with  field  men  of 
the  dairy  plants  or  independently  where  plants  do  not  have  employees 
regularly  doing  field  worko  It  requires  men  trained  in  the  fundamentals 
of  producing  quality  milk  and  cream*,  Mississippi  has  included  such 
service  as  part  of  a milk  quality  iiaprovement  project,  and  it  is  an 
important  step  where  the  means  are  sufficient  to  carry  out  a complete 
program o 

3o  Assistance  to  dairy  plant  operators  to  locate  and  eliminate  the 
causes  of  quality  defects  originating  in  their  plantSo  - Plants  receiving 
milk  and  cream  of  acceptable  quality  may  produce  butter,  cheese,  and 
other  dairy  products  having  poor  keeping  quality  or  other  objectionable 
chars.cteristicSo  Central  daily  laboratories  may  be  maintained  to 
analyze  samples  submitted  by  these  plant So  Followup  work  may  be 
can led  on  to  aid  the  plant  operator  in  locating  and  correcting  the 
causes  of  any  defect So  Mobile  laboratories  may  be  maintained  to  provide 
thorough,  on-the-spot  studies  of  quality  problems  in  the  plant So 
Service  work  of  this  kind  is  of  particular  value  to  small  or  medium- 
sized  plants  which  cannot  afford  s'uffieient  laboratory  facilities  and 
technicians  to  solve  their  own  quality  problems « It  would  require 
highly  trained  teehnieians  and  well-equipped  laboratorieSo  Indiana, 
Minnssota,  Mississippi,  North  Dakota,  and  Wisconsin  have  carried  on 
service  prcgrams  in  this  field,  which  they  have  demonstrated  are  effec- 
tive, popular  and  need  to  be  expanded The  programs  could  well  be 
adopted  by  other  States « 

i*-  lisintemrxce  of  a continuing  survey  of  the  quality,  grade  and 
score  of  dairy  products  in  retail  stores  to  encourage  uniformity  of 
quality  within  brands and  to  discover  where  quality  has  been  deterio- 
rating irx  trade  charmelSo  - There  is  evidence  that  daily  products 
deteriorate  considerably  if  they  are  not  properly  protected  in  the 
retail  store  or  while  passiiig  through  the  hands  of  the  whol.esaI.er  or 
jobber,  and  that  far  too  much  deterioration  takes  p.l.aeeo  Samples  taken 
at  the  reta:il  level  would  show  the  quality  of  products  actually  reaching 
consumer  So  The  sffecti.veness  of  brands  and  of  grade  labelling  programs 
could  be  increased  on  the  'basis  of  this  infonnationo  Greater  uniformity 
W2.th.i.n  bra.nds  would  result  in  closer  relationships  between  price  and 
grade,  and  would  increase  the  Incentive  for  manufacturers  and  farmers 
to  raise  quality « A program  of  this  sort  would  require  the  gathering 
of  samples,  grading  by  qualified  graders,  and  repox’ts  of  the  results  to 
the  retailers  and  distributors.  Field  work  in  the  stores  and  warehouses 
would  requl.re  m.en  trained  to  recognize  situations  unfavorable  to  main- 
tenance of  prcduct  quality.  Work  of  this  sort  ha,s  been  done  in  Kansas, 
.Michigan,  North  Dakota,  and  Wiseonsino 
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The  results  of  this  type  of  work  would  be  of  most  direct  value  to 
producing  areas,  but  the  problem  exists  also  in  distant  consuming  areas c 
It  may  be  desirable  to  develop  arrangements  for  interregional  cooperation 
to  make  this  type  of  service  work  most  effectiveo 

Bo  Collection  and  Analysis  of  Ifeirket  Data  for  Dairy  Products o 

lo  Assembling  and  analyzing  data  on  utilization  of  milko  - Marketing 
problems  of  a long-time  nature  arise  from  trends  in  the  utilization  of 
milk  and  in  the  size  of  dai;ry  plants « Special  statistical  studies  are 
needed  to  show  the  quantifies  of  milk  of  different  qualities  available  in 
different  counties  or  other  small  producing  areas,  and  the  uses  made  of 
the  milk  seasonally  and  annuallyo  These  data  will  be  usefiil  to  plant 
operators  planning  to  change  their  operations  or  to  construct  new  plants, 
to  cooperatives  plarm.ing  the  consolidation  of  small  plants,  and  to 
communities  where  the  industry  is  contemplating  a shift  from  cream  to 
whole  milko  Most  of  these  uses  for  such  data  may  be  satisfied  by  special 
studies  made  at  irregular  intervals o The  studies  could  rely  in  part  on 
special  analyses  of  data  obtained  in  routine  reports  from  daiiy  plants, 
and  they  might  require  special  surveys  of  various  kinds c 

The  problem  of  maintaining  a close  balance  between  the  supply  of, 
and  demand  for,  grade  A milk  may  require  a more  nearly  continuous  type  of 
statistical  service „ During  periods  of  shortage,  acciirate,  up-to-date 
information  on  the  location  of  supplies  would  promote  efficient  marketing 
by  assuring  complete  utilization  of  available  supplies  in  the  highest 
value  uses  at  the  lowest  expense  for  transportation  and  plant  handling 
charges*,  In  times  of  surplus,  on  the  other  hand,  information  on  the 
locations  of  surplus  supplies  and  unused  processing  capacity  would  avoid 
unnecessary  marketing  costSo  Statistical  analyses  to  aid  in  solving  some 
of  the  problems  enumerated  above  have  been  carried  out  in  Louisiana, 

New  York,  South  Dakota,  Tennessee,  and  WisconsiUo 

2-0  Assembling  more  detailed  current  information  on  prices  paid  for 
milko  =-  Greater  detail  on  milk  prices  is  needed  to  reflect  the  increased 
emphasis  on  the  nonfat  solids  of  milko  Price  information  is  needed  for 
smaller  geographic  areas,  with  more  detail  as  to  the  quality  and  end  uses 
of  the  milko  The  required  data  could  be  obtained  through  refining  and 
expanding  the  regular  reporting  programs  now  under  way,  and  through 
special,  surveys  to  dete:mine  the  nature  of  current  pricing  and  buying 
practiceSo  Such  data  woxild  encourage  the  adoption  of  better  pricing 
practices^  would  help  farmers  to  choose  the  best  markets,  and  would 
help  plant  operators  in  their  procurement  problems o 

3c  Assembling  data  on  types  and  sizes  of  containers  and  channels  of 
sale  for  packaged  fluid  milk  and  other  dairy'  productso  = Rapid  changes 
have  been  taking  place  in  the  proportions  of  different  types  and  sizes 
of  containers  being  used  for  distributing  dairy  products,  particularly 
milk,  ice  cream,  and  cheese <>  Also,  the  proportions  of  sales  direct  to 
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homes  and  through  stores  have  been  changingo  To  enable  milk  distributors 
to  adjust  their  operations  more  effectively  in  line  with  the  various 
trends j there  is  need  for  greater  detail  in  the  basic  data  in  this  field,, 
The  project  could  be  carried  out  by  providing  for  greater  detail  in  the 
tabulations  made  during  audits  of  dealers’  records , or  by  tabulating  more 
detail  from  the  regular  reports  received  by  statistical  and  regulatory 
units  of  the  departments  of  agriculture „ Consumption  can  be  stimulated 
by  adoption  of  the  most  effective  packages  and  channels  of  saleo 

Go  Improvement  in  Market  Organization  and  Facilities  for  Dairy  ProductSo 

lo  Assistance  to  dairy  plants  to  improve  plant  layout  and  organiza° 
tion  for  greater  efficiencyp Studies  of  costs  in  dairy  plants  show  great 
differences  among  plants , attributable  in  many  instances  to  differences 
in  layout  and  organ! aationo  Research  resiolts  are  available  cn  which  to 
base  recommendations  for  changes  in  individ7jial  plants^  wMeh  will  increase 
efficiency  and  lower  costs„  Provision  of  technically  qualified  men  to 
advise  dairy  plant  operators  in  improving  existing  plants  and  in  designing 
new  facilities  would  result  in  benefits  to  producers,  processors,  and 
consumer Se  Such  work  is  already  under  way  in  Indiana o 

2o  Assistance  to  dairy  plants  and  milk  haulers  in  reducing  costs  of 
milk  and  cream  assembly o =>  An  important  item  of  expense  in  milk  marketing 
is  the  cost  of  hauling  from  farm  to  plant „ Many  practices  develop  which 
add  unduly  to  the  cost  of  this  functiono  A qualified  specialist  avails 
able  to  consult  with  plant  operators  and  milk  haulers  on  the  selection  of 
equipment,  the  arrangement  of  routes,  and  policies  concerning  supply  areas 
wouI.d  do  much  to  eliminate  unnecessary  costs» 

3o  Assistance  in  developing  a more  efficient  cream  procurement 
programo  - In  many  States  having  large  commercial  dairy  production,  cream 
is  still  handled  through  primary  and  secondary  reeeiverso  This  marketing 
channel  is  often  unnecessarily  long  and  time=»consuming,  as  well  as  costly, 
even  where  the  volume  may  be  sufficient  to  warrant  routes  to  move  the 
cream  directly  from  the  farm  to  processorso  Moreover,  this  marketing 
method  is  responsible  for  deterioration  in  quality  between  the  farmer 
and  processing  plants.  Aid  should  be  given  to  creameries  to  replace 
stations  with  farm  pickup  routes  where  the  density  of  production  is  suf^ 
ficient,  or  to  establish  regular  farm  pickup  routes  in  conjunction  with 
stations  having  substantial  volume.  Studies  should  be  made  of  the  volume 
of  business  at  specific  locations  as  a basis  for  applying  known  standards 
for  efficient  assembly  operations.  Creameries  should  be  assisted  in 
developing  other  practices  which  would  speed  the  movement  from  the 
station  to  the  plant, 

4o  Promotion  of  milk  consumption  by  assisting  in  the  selection  of 
milk  vending  machines  and  their  proper  locationo  - Consumption  of  milk 
will  be  increased  by  having  milk  accessible  at  as  many  locations,  as 
much  of  the  time  as  possible.  Vending  machines  provide  a useful  means 
toward  this  end,  but  their  success  depends  on  the  use  of  adequate  equipment 
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and  careful  selection  of  locations o Lack  of  success  resulting  from  poor 
equipment  and  improper  location  may  unnecessarily  retard  this  basically 
sound  development „ It  would  be  beneficial  to  analyze  and  evaluate  the 
sales  potential  of  prospective  locations  and  to  advise  operators  of  the 
probable  success  of  machines  in  these  locationSo  Research  at  Wisconsin 
and  Cornell  Universities  has  established  some  principles  upon  which  such 
a service  could  be  basedo 

Promotion  of  consumption  of  dairy  products  by  helping  distributors 
select  packages  and  package  materials,  colors,  and  designs  which  will 
protect  quality  and  attract  favorable  attention o =>  Dairy  products  presented 
in  packages  of  nondescript  appearance  cannot  compete  most  effectively 
with  products  dressed  up  with  the  best  skills  of  modern  merchandiserso 
In  addition,  dairy  packages  often  fail  to  protect  the  quality  of  the  con- 
tents adequately,  as  in  the  case  of  the  single  parchment  wrap  for  butter o 
The  smaller  distributors,  particularly,  need  technical  help  to  select 
the  most  effective  package  materials  and  designo  This  program  would 
require  workers  having  training  and  experience  in  dairy  packaging  prob-  ' 
lems,  and  workers  skilled  in  commercial  art  and  the  sales  psychology  of 
package  designo 

6o  Aj;gi^^nce  to  dairy  plants  in  reducing  the  amount  of  waste 
products  and  in  selecting  methods  of  treating  wasteso  - The  waste  prod- 
ucts of  dairy  plants  are  difficult  and  expensive  to  treat  before  disposal 
when  natural  outlets  are  inadequate  or  unavailablOo  The  difficulties  can 

be  ereatly  reduce^  by  observing  appropriate  pl^nt  managenient  precautions, 
and  technical  assistance  can  be  given  in  cariying  out  such  precautionSo 

There  are  practical  ways  of  measuring  and  demonstrating  the  effects 
of  waste-prevention  measures o Waste  prevention  either  eliminates  the 
need  for,  or  greatly  reduces  the  cost  of,  waste  treatment o Adequate 
waste  treatment  is  costly,  and  involves  complicated  engineering  prob- 
lems, Plant  operators  can  be  helped  in  choosing  waste  disposal  equip- 
ment, or  in  making  equitable  arrangements  for  sharing  the  cost  of  public 
sewage  disposal  facilities, 

D,  Training  of  Retailers  and  Distributors, 

The  committee  recommends  that,  through  cooperation  of  the  U,  S, 
and  State  departments  of  agriculture  and  the  agricultural  colleges,  a 
program  be  developed  for  training  handlers  of  dairy  products,  similar 
to  the  programs  now  being  conducted  by  the  United  Merchandising  Institute 
for  fruits  and  vegetables  and  the  Poultry  and  Egg  National  Board  for 
poultry  products. 
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II o POULTRY  UND  EGGS 

Eo  Vo  Covillej  Virginia,,  Chairman 
Hermon  Miller^  AMS^  USDA^  Secretary 

Following  is  a proposed  marketing  service  program  for  poultry  and 
eggs  and  their  products  as  recommended  by  the  Po'oltry  and  Eggs  Working 
Groups 


Ao  Statistical  Informationo 

Many  of  the  problems  faced  by  various  segments  of  the  poultry  indus== 
try«^producers,  hateheiymen,  and  marketing  agencies==require  a background 
of  statistical  information  which  often  is  not  available o State  market- 
ing service  agencies  can  assist  these  groups  materially  through  collecting, 
analyzing,  and  disseminating  the  types  of  information  which  will  aid  in 
overcoming  particular  problems o 

Two  general  types  of  -statistical  information  should  be  consideredo 
One  type  consists  of  so-called  basic  information,  which  reflects  changes 
taking  place  in  production  or  marketing  patternso  For  e^<ample,  infor- 
mation should  be  provided  on  ha,tchery  production,  sources  of  eggs  for 
hatching,  farm  production  of  the  various  types  of  commodities,  processing 
capacity,  and  processing  practieeso  This  type  of  information  would  be 
obtained  only  as  needed,  and  woirXd  not  necessarily  be  on  a continuing 
basis  except  as  tied  in  with  other  programs o The  second  type  of  infor<^ 
mation  ia  that  which  provides  market  price  and  market  movement  informationo 
In  recent  years  there  has  been  a general  trend  away  from  the  central 
market  as  a price-making  influenceo  States  have  developed  successful 

experiiaental  projects  to  provide  this  type  of  ma.rket  information  directly 
from  production  areas c 

Bo  Services  to  Fi^ocessors  and  Handlerso 


The  introduction  of  poultry  and  turkey  production  into  new  areas, 
the  intense  concentration  of  production  in  certain  areas,  and  accom- 
panying rapid  changes  in  processing  and  handling  techniques  have  created 
and  magnified  problems  for  many  processors^  Although  many  processors 
have  their  own  service  organisations,  or  have  access  to  services  pro- 
vided by  commercial  agencies,  there  are  many  who  must  be  given  direct 
assistance  of  a service  nature  if  they  are  to  make  proper  use  of 
advanced  processing  and  handling  techniques  discovered  through  research„ 
The  use  of  in-plant  chlori nation,  new  scalding  teclmiques,  and  improved 
method -3  for  chilling,  packaging,  and  freezing  poultry  products  are 
illustrative  of  recent  developments  which  achieve  market  economies 
and  improve  the  shelf  life  and  preserve  the  quality  of  poultry  products* 
Many  processors  need  direct  service  assistance  in  applying  such  find- 
ings to  their  operation-s*  Ma^y  also  need  assistance  in  making  proper 
use  of  tne  equipment  now  used  in  modern  poultry  processing  plants* 
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They  also  need  help  in  coordinating  the  efficient  use  of  this  equipment 
with  those  plant  layouts  that  will  bring  about  the  most  efficient  and 
sanitary  operations » In  many  instances,  these  functions  are  carried  on 
in  connection  with  grading  and  inspection  service  programs » They  should 
be  adopted  in  all  areas, 

C , Improving  Merchandising  and  Handling  PracticeSo 

In  order  to  maximize  returns  to  producers,  as  well  as  provide 
greatest  consumer  satisfaction  with  poultry  products,  the  original 
quality  of  these  products  must  be  maintained  through  all  channels  of 
trade.  It  is  desirable  also  that  the  quality  of  the  product  be  properly 
identified  to  the  ultiroate  consumer,  and  that  the  consuner  be  properly 
informed  of  the  meaning  of  the  q_uality  designations  usedo  Many  of  the 
activities  necessary  for  maintaining  quality  and  for  informing  consumers 
regarding  quality  are  of  a service  nature.  Others  are  of  an  educational 
nature,  and  therefore  close  cooperation  between  the  service  and  educa- 
tional agencies  is  essential  to  accomplish  the  entire  objectiveo  Service 
programs  providing  assistance  to  the  poultry  industry,  aimed  at  reducing 
handling  losses,  fostering  better  packages  and  packaging,  developing 
uniform  methods  for  cutting  up  poultry,  identifying  products  as  to  size 
and  grade  for  the  information  of  the  customer,  and  assisting  retailers 
with  proper  display  and  merchandising  methods,  will  help  accomplish  the 
desired  results.  An  example  of  work  that  is  being  done  in  this  field  is 
provided  by  the  classes  for  retailers  and  others  sponsored  by  the  USDA, 
and  conducted  by  the  Poultry  and  Egg  National  Board  in  cooperation  with 
other  agencies  and  organizations.  This  work  is  aimed  at  demonstrating 
proper  handling  and  merchandising  methods  to  retailers.  Federal  support 
for  this  work  will  be  terminated  at  the  close  of  this  fiscal  year,  and 
service  agencies  might  well  continue  the  service. 


IIIo  DECIDUOUS  FRUITS  AND  TREE  NUTS 

C,  Je  Carey,  California,  Chairman 
Arthur  E„  Browne,  AMS,  USDA,  Secretary 

The  Deciduous  Fruit  and  Tree  Nut  Work  Group  recommends  the  follow- 
ing types  of  marketing  service  programs  that  should  be  undertaken  as 
matched-fund  projects  in  cooperation  with  the  U.  S.  Department  of 
Agriculture  under  the  provisions  of  the  Agricultural  Marketing  Actg 

Ao  Marketing  Peaches  of  More  Advanced  Maturity . 

Studies  indicate  that  consumers  are  willing  to  pay  more  for  peaches 
of  more  advanced  maturity  than  for  those  commonly  available.  However, 
many  growers  and  shippers  of  peaches,  particularly  in  the  Southeastern 
and  Midwestern  States,  are  reluctant  to  undertake  the  additional  risks 
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associated  with  picking  and  packing  at  the  more  advanced  maturitieso 
Others  find  it  impossible  to  train  pickers  properly  and,  at  the  same  time, 
to  supervise  packing  and  loading  operations « 

Service  programs  for  peach  growers  and  shippers,  such  as  those  con- 
ducted in  South  Carolina,  should  be  extended  to  other  State So  These 
programs  should  (a)  show  growers,  picking  foremen,  and  pickers  the  proper 
stages  of  maturity  for  picking  peaches,  in  order  to  make  the  fruit  more 
acceptable  to  consumers,  (b)  demonstrate  improved  methods  of  grading  and 
packing  to  insure  greater  uniformity  of  pack,  (c)  encourage  and  assist 
packers  to  adopt  precooling  methods,  such  as  ”hydro-cooling, " which  make 
possible  shipment  of  more  mature  peaches  without  excessive  deterioration 
and  loss,  and  (d)  encourage  packers  to  use  types  of  containers  and  load- 
ing patterns  designed  to  minimize  quality  losses  in  transit  and  handlingo 

Bo  Improving  Apple  Packing  and  Handling  Methods e 

Many  apple  growers,  especially  the  smaller  ones,  in  the  Eastern  and 
Midwestern  States  are  penalized  for  failure  to  do  a good  job  of  grading 
and  paekingo  Lack  of  uniformity  of  pack,  use  of  containers  that  fail  to 
provide  adequate  protection  to  the  fruit,  and  poor  loading  methods  result 
in  unfavorable  trade  reaction  and  discounted  priceso 

Service  programs  by  State  departments  of  agriculture,  such  as  those 
conducted  in  New  York,  Virginia,  and  Illinois  to  assist  growers  and 
shippers,  should  be  extended  to  other  States o These  service  programs 
should  (a)  show  growers  how  to  grade  out  and  pack  their  crops  to  get 
the  most  out  of  them  and  still  satisfy  trade  requirements,  (b)  assist 
growers  to  increase  the  efficiency  and  reduce  the  cost  of  their  packing 
and  handling  operations  through  better  organization  of  existing  facil- 
iti.es  and  equipment  or  through  the  use  of  new  and  improved  equipment, 

(c)  encourage  the  erection  of  new  packing  or  storage  facilities  where 
needed,  and  (d)  coordinate  efforts  of  growers,  packers,  receivers,  and 
retailers  in  bringing  about  adoption  of  new  types  of  containers  that 
are  lower  in  cost,  facilitate  efficiency  in  handling,  or  result  in  less 
quality  deterioration  during  marketing o 

Co  Using  Improved  Containers  and  Packing  Methods  for  Soft  Fruits,  such 
as  Pears  o Fl'ums,  and  Cherries 

Conventional  shipping  containers  for  such  soft  fruits  as  pears, 
plums,  a,nd  cherries,  and  the  usual  methods  of  packing  these  fruits,  are 
expensive 5 in  addition,  they  often  fail  to  offer  adequate  protection  to 
the  fruits  during  transit  and  distributiono  As  a consequence,  costs  of 
marketing  these  highly  perishable  fruits  are  unduly  high,  and  the  con- 
sumer frequently  must  choose  among  bruised  and  imattractive  productso 

Considerable  research  is  being  devoted  to  the  development  of 
cheaper  and  improved  containers,  including  consumer  packageso  As  these 


research  results  become  available,  service  programs  should  be  conducted, 
parti cijilarly  in  the  Pacific  Coast  States,  to  acquaint  growers  and  packers 
with  the  newer  types  of  containers,  and  with  methods  of  packing  adapted  to 
these  containerso  Not  only  will  such  service  programs  result  in  reduced 
marketing  costs  but  they  will  make  available  to  consumers  fruit  of  more 
acceptable  quality „ 

Do  Improving  Terminal  lyfeirket  Facilities  and  Handling  Methods o 

Growers  of  highly  perishable  crops  such  as  deciduous  fruits,  as 
well  as  consumers,  are  penalized  by  the  inadequate  facilities  and  in- 
efficient handling  methods  frequently  found  in  terminal  inarketso  Exces- 
sive and  rough  handling,  together  with  e^cposure  to  unfavorable  weather 
or  temperature  conditions,  results  in  undue  losses  in  quality  and  high 
costs o State  departments  of  agriculture  are  particularly  well  qualified 
to  work  with  terminal  market  receivers  and  distributors  to  secure  the 
adoption  of  improved  handling  methods,  installation  of  modern  equipment, 
or  erection  of  new  facilities o 

Eo  Better  Retail  Handling  and  Merchandisingo 

Produce  departments  in  retail  stores  represent  the  producers® 
ultimate  sales  agents  Unless  commodities  are  offered  to  the  consumer 
in  a state  of  freshness  that  encourages  ready  acceptance,  the  effort 
and  expense  that  have  gone  into  production  and  preparation  for  market 
are  lost,  or  at  best  made  unprofitable o State  department  of  agricul.ture 
service  programs  with  retailers  can  do  much  to  sec^ire  the  adoption  of 
better  handling  and  merchandising  practiceso 

Retailers  should  be  encouraged  and  assisted  to  install  holding 
and  display  equipment  that  will  prese.rve  quality  and  reduce  risk<, 

Likewise,  they  should  be  acquainted  with  and  encouraged  to  adopt  mer- 
chandising methods  that  will  invite  consumer  acceptance  and  increase 
sales  volume o 

Fo  Expanding  Market  Outlets  for  Deciduous  Fruits  and  Tree  NutSo 

Growers,  shippers,  and  processors  of  deciduous  fruits  and  tree  nuts 
often  fail  fully  to  exploit  their  market  opportunities,  because  of  lack 
of  adequate  basic  information  about  the  nature  of  their  market So  To 
aid  growers  in  expanding  market  outlets,  the  California  State  Department 
of  Agriculture  has  conducted  numerous  national  surveys  of  the  market- 
ing of  such  fruit  products  as  raisins,  dried  prunes,  carmed  ripe  olives, 
and  dateso  These  surveys  have  provided  extensive  information  on  dis- 
tribution, retailing  practices,  and  trade  acceptance  of  various  types 
of  packs  and  sizes  of  containers,  as  well  as  the  possibilities  of 
developing  distribution  in  new  areas  or  to  new  types  of  users o Such 
surveys,  which  have  proved  valuable  in  guiding  marketing  plans  of 
individual  shippers  or  processors  and  as  a basis  for  industry-wide 
advertising  and  promotion  programs,  should  be  extended  to  other  States* 


There  is  a need  for  developing  new  and  esq^anded  market  outlets  for 
sweet  cherries 3 particularly  in  Michigan^  Until  the  close  of  World  War  II ^ 
processing  had  provided  a market  for  all  but  a sma3J-  portion  of  the 
Michigan  cropo  Wi.th  the  siiarp  increase  in  plantings  in  recent  years,  this 
outlet  is  no  longer  adequate „ 

The  Mchigan  Department  of  Agricui.ture  proposes  to  conduct  a service 
program  to  assist  growers  in  developing  the  fresh  market  for  these  cherries. 
Growers  and  packers  will  be  informed  of  suitable  picking  practices,  types 
of  containers,  and  methods  of  grading  and  packing  to  meet  trade  require- 
mentSc  Potential  buyers,  such  as  tr-uckers  and  terminal  market  receivers, 
also  will  be  informed  during  the  season  concerning  prices,  volume  and 
location  of  supplies,  and  maturity  of  the  crop, 

Ge  Providing  Basic  Data  on  Deciduous  Fruits  and  Tree  Nuts, 

In  recent  years  there  have  been  substantial  elianges  in  the  numbers 
of  trees  planted  to  produce  decidiaous  fruits  and  tree  nuts.  In  some 
areas  there  have  been  extensive  tree-removal  programs,  particularly  for 
certain  less  desirable  varieties,  while  in  other  areas  and  for  other 
fruits  there  liave  been  extensive  new  plantings.  Lack  of  definite  in-  ■ 
formation  about  these  developments  seriously  hampers  the  planning  of 
sou:rid  marketing  for  the  affected  fruits  and  tree  nuts.  Moreover, 
relat5.vely  few  vdata  are  a.vailable  on  the  production,  acreage,  utili- 
zation, and  value  of  such  ndnor  fr-oit  crops  as  raspberries,  blueberries, 
blackberries,  boysenberries,  and  currants, 

Illinois,  Mchigan,  Washington,  California,  New  York,  Virgi.nia,  and 
some  other  States  in  recent  years  have  conducted  tree  suinreys  and  reported 
numbers,  by  age  groups,  varieties,  and  geographic  areas  such  as  counties. 
Similar  tree  counts  sho^ild  be  conducted  in  other  States  and  repeated  in 
al.!  States  pexdodically  with  interim  annual  checks. 

Data  from  such  tree  surveys  will  assist  materially  in  the  formulation 
of  marketing  programs  for  parti.cular  varieties  and  types  of  fruit,  guide 
growers  in  planni,ng  future  plantings,  and  serve  as  bench  marks  for 
State  statisticians  in  improving  the  annual  production  statistics  on 
fruit  and  nut  crops.  In  addition,  production  estimates,  by  leading 
varieties,  for  the  major  fruits  during  the  marketing  season  would  facil- 
itate more  orderly  marketing  and  improve  returns  to  growers.  For  the 
minor  fruit  crops,  production  estimates  should  be  inaugurated  in  all 
States  where  these  crops  are  commercially  significant, 

H,  Developing  Exper'uiiental.  Market  News, 

Recent  developments  in  the  marketing  of  deciduous  fruits,  such  as 
the  increasing  use  of  mctorxruck  transportation,  the  trend  toward 
direct  selling  by  growers  to  truckers,  especially  in  the  East  and  Mid- 
west, and  the  marked  expansion  of  processing  in  some  areas,  have  created 
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a need  for  new  types  of  market  newso  Growers  should  be  provided  with 
adequate  current  information  on  which  to  base  their  marketing  decisions » 
Among  the  types  of  experimental  market  news  service  that  have  been  tried 
in  some  States,  and  should  be  attempted  in  many  more,  ares 

lo  Reporting  apple  prices,  f^Oobo  storage  houseSo  The  reporting 
of  prices  for  apples  out  of  storage  in  the  Hudson  River  Valley 
has  narrowed  the  range  of  prices  received  for  comparable 
varieties  and  qualities  at  the  various  storage  houses  and  has 
raised  the  general  level  of  prices  received  by  growers^ 

2o  Reporting  of  weekly  disappearance  of  apples  from  storage „ 

There  is  need  for  supplementing  the  USDA  monthly  storage 
reports  on  apples  with  more  current  information  on  dis- 
appearance from  storage  in  order  to  guide  growers  in  planning 
their  sales  programs o 

3o  Reporting  truck  shipmentso  Methods  have  been  developed  for 
reporting  track  shipments  of  fresh  fruits  and  vegetables 
from  distant  production  areas  such  as  Florida,  Texas,  and 
California o However,  owing  to  different  methods  of  marketing 
in  areas  closer  to  consuming  centers,  the  problem  of  reporting 
truck  shipments  is  much  more  difficult „ Considerable  effort 
is  needed  to  develop  satisfactory  reporting  method So 

4o  In-season  reporting  of  strawberries  processedo  California 
has  inaugurated  a market  news  service  to  report  at  regular 
intervals  during  the  processing  season  the  volume  of  straw- 
berries processed  to  date  in  the  major  producing  areas  of 
the  State o This  service  has  proved  of  value  both  to  growers 
and  processor Sc  Similar  service  should  be  inaugurated  in 
other  important  strawberry  processing  States  such  as 
Tennessee,  Arkansas,  and  Michigaru 

Ic  Marketing  Information  on  Fruit  Harvest So 

Growers  of  deciduous  fruits  in  most  States  are  not  well  enough 
organized  and  lack  the  facilities  to  do  an  effective  job  of  promoting 
their  product So  State  departments  of  agriculture,  particularly  in  the 
East  and  Midwest,  consequently  can  help  growers  materially  by  supplying 
the  growers*  potential  customers  with  essential  information  on  prices 
and  suppliesc  Service  programs  developed  in  such  States  as  New  York, 
Illinois,  and  Indiana  are  of  two  typess 

lo  Information  to  truckers  and  terminal  market  receivers.  By 
means  of  weekly  bulletins  throughout  the  fruit  marketing 
season,  potential  buyers  are  infoimied  of  the  progress  of  the 
crops,  probable  dates  of  maturity,  volume  and  specific 
location  of  supplies,  and  price So 
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2o  Information  to  consumer  So  One  method  of  broadening  the 
market  for  fruits  is  to  provide  consumers  with  more  infor- 
mation about  these  crops,  especially  when  they  are  seasonally 
abundant o Service  programs  should  be  inaugurated  or  expanded 
to  bring  more  information  on  availability  of  supplies,  prices, 
and  methods  of  using  fruits  to  the  attention  of  consumers 
through  newspapers,  radio,  and  television« 

Jo  Certification  of  Virus-free  Nursery  Stocko 

Usual  certification  procedures  are  wholly  inadequate  for  the  elim- 
ination of  virus  defects  in  deciduous  fruit,  small  fruit,  and  vine  and 
tree  nut  nursery  stock.  State  department  of  agriculture  projects  for 
the  development  of  satisfactory  certification  procedures,  based  on  avail- 
able research  findings,  were  initiated  by  Michigan  in  194^,  California 
in  1950,  and  Minnesota  in  1951o  These  projects  are  not  only  committed 
to  the  development  of  certification  procedures  for  grading  out  virus 
defects  in  nursery  stock  but  also  to  marketing  service  work  with  nursery- 
men in  implementing  the  methods  and  procedures  developed. 

This  work  should  be  extended  as  rapidly  as  possible  to  other  States 
in  order  to  meet  an  ever-increasing  consumer  demand  for  better-quality 
nursery  stock.  Many  of  the  virus  defects  involved  are  responsible  for 
inferior-quality  fruits  which  may  not  be  detected  by  usual  grading  pro- 
cedures; therefore,  the  elimination  of  such  virus  defects  in  nursery 
stock  contributes  directly  to  quality  improvement  in  the  final  fruit 
product. 

Another  problem  of  certification  of  nursery  stock  has  to  do  with 
dwarfing  rootstock  for  fruit  trees.  Comparatively  recent  interest  in 
the  United  States  in  the  use  of  semi-dwarfing  and  dwarfing  rootstock 
for  fruit  trees  is  causing  concern  among  nurserymen  and  fruit  growers 
as  to  the  trueness  to  name  of  rootstocks  available.  The  American 
Association  of  Nurserymen  has  given  recognition  to  this  problem  by 
formally  requesting  the  development  of  a certification  program  for  such 
understocks. 

Since  these  rootstocks  were  developed  in  England,  nurserymen  in 
this  country  are  not  familiar  with  the  characteristics  of  the  rootstocks 
and  are  in  need  of  a service  to  assist  them  in  giving  the  consumer  a 
fruit  tree  of  desirable  performance.  The  popularity  of  fruit  trees  on 
these  types  of  rootstocks  is  increasing  rapidly  among  fruit  growers 
and  home  owners,  and  a proper  certification  procedure  developed  at  this 
time  can  forestall  a possible  chaotic  situation  which  might  othen-zise 
develop  in  the  future. 
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IV,  VEGETABLES 

Jo  Eo  Yoimgbloodj  South  Carolina , Chairman 
Kc  Wo  Schaible,  AMS,  USDA,  Secretary 

State  departments  of  agriculture  or  other  appropriate  agencies  are 
authorized  to  engage  in  matched=»fund  activities  in  several  fields  of  work 
for  the  improvement  of  vegetable  marketingo  It  is  recommended  that  these 
agencies  expand  present  programs  or  initiate  new  programs  in  these  fields 
as  follows; 

Ao  Quality  Improvement  and  Maintenance , 

Field  and  packing  shed  demonstrations  should  be  organized  by  State 
departments  of  agriculture,  in  cooperation  with  other  agencies,  to  show 
the  value  of  proper  grading,  packaging,  and  handling  of  vegetables  being 
prepared  for  market „ These  demonstrations  would  be  of  particular  value 
in  assisting  growers  and  shippers  to  interpret  new  and  existing  grade 
standards,  to  improve  packs,  and  to  reduce  waste  and  losses  through 
better  methods  of  handlingo  Such  assistance  would  result  in  more  uni- 
form quality  of  vegetables,  properly  packed  in  the  most  appropriate 
containers,  and  would  enhance  the  reputation  of  the  State  or  area  as  a 
source  of  dependable  supply.  It  mi.ght  be  desirable  to  consider  the  use 
of  special  labels  or  brands  for  fresh  and  processed  vegetables  of 
superior  quality. 

The  correct  use  of  existing  containers,  and  the  designing  of  new 
containers  which  contribute  to  the  maintenance  of  vegetable  quality, 
also  should  be  emphasized. 

Because  of  the  increased  use  of  consumer  packaging,  a program 
should  be  developed  to  help  growers,  shippers,  and  wholesalers  to 
improve  their  operations  in  this  field.  Special  attention  should  be 
given  to  spinach,  kale,  carrots,  tomatoes,  and  sweet  corn  at  both  grower 
and  wholesale  levels. 

Bo  Basic  and  Local  Area  Market  Information, 


1,  Collection  and  dissemination  of  information  pertaining  to 
available  supplies  of  vegetables,  = Potential  buyers  are  not  always 
aware  of  seasonal  availability  of  vegetables  in  many  areas.  Periodic 
reports  would  advise  the  trade  of  their  availability  and  encourage 
buyers  to  establish  contacts  with  growers  and  shippers  in  producing 
areas.  These  reports  might  include  information  on  the  time  of  harvest 
of  individual  vegetable  crops,  the  peak  periods,  estimated  volume 
available,  location  of  supply,  and  agencies  in  the  producing  areas 
where  detailed  information  could  be  obtained.  Such  information  would 
increase  market  outlets  and  widen  the  distribution  area. 


» 28  ~ 


Truck  movement  informationo  - Information  on  the  daily  volume  of 
truck  movement  is  needed  to  supplement  data  on  the  daily  carlot  shipments 
from  shipping  areas o Since  more  than  half  the  vegetable  shipments  orig- 
inating east  of  the  Rockies  are  shipped  by  truck,  and  the  volume  of  truck 
shipments  is  increasing  each  year,  this  service  is  necessary  to  show 
total  daily  movement  from  shipping  areas o 

The  solution  to  the  problem  is  not  a simple  one<.  There  is  no  uniform 
method  of  obtaining  this  infoimiationo  In  each  State,  methods  of  obtaining 
daily  truck  shipments  must  be  devised  either  by  adapting  existing  facil- 
ities or  by  developing  other  means  of  collecting  the  data*  For  example, 
in  some  States  the  information  could  be  gathered  at  road  blocks  or  quar== 
antine  stations  established  at  State  boundaries  for  the  eriforcement  of 
State  laws*  In  other  States  it  may  be  feasible  to  utilize  truck  weighing 
stations*  In  States  requiring  mandatory  inspection,  information  could  be 
compiled  from  daily  inspection  reports* 

3o  Experimental  market  news*  =-  The  development  and  expansion  of 
experimental  market  news  should  be  promoted  for  various  vegetables  in 
areas  where  such  information  is  needed  and  is  not  available  through 
regular  market  news  releases*  In  some  States  such  service  is  not  avail- 
able for  important  vegetable  commodities,  and  that  situation  results  in 
’’blind  spots”  in  the  national  picture*  Local  growers  and  shippers  are 
handicapped  by  the  lack  of  over=all  local  information  and  of  current  in- 
formation about  competing  areas  and  terminal  markets* 

C*  Improving  I^rket  Organization  and  Facilities* 

State  departments  should  consider  whether  present  market  facilities 
in  particular  areas  are  adequare,  and  shoijild  recommend  any  needed  changes* 
In  this  field  there  is  a need  for  (1)  surveys  to  determine  the  need  for 
erecting  new  facilities  or  renovating  old  facilities,  and  (2)  promotion 
and  assistance  in  the  adoption  of  improved  operation  of  storage  facilities 
for  vegetables* 

D.  Expanding  Market  Outlets  for  Seasonal  Surpluses* 

There  is  a need  for  assistance  in  marketing  miscellaneous  and 
localized  lots  of  vegetables  for  which  organised  and  well  defined  mer- 
chandising facilities  are  not  available* 

In  this  connection,  programs  should  be  developed  to  assist  growers 
and  shippers  in  disposing  of  excessive  supplies  by  locating  additional 
outlets,  so  that  such  supplies  may  be  diverted  to  processing  plants, 
institutions,  and  markets  outside  of  the  normal  distribution  area* 
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Vo  POTATOES 


George  Chick,  Maine,  Chairman 
Paul  Koenig,  AMS,  USDA,  Secretary 

As  with  many  other  perishable  food  crops,  potatoes  are  subject  to 
considerable  quality  deterioration,  damage,  and  loss  in  moving  through 
marketing  channels  from  the  producing  area  to  the  point  of  consumption. 

Many  of  the  problems  encountered  in  marketing  potatoes  are  basically  the 
same  for  growers  and  handlers  everywhere,  A number  of  special  problems 
occur,  however.  Some  of  these  are  peculiar  to  the  early  shipping  areas, 
where  crop  movement  is  often  compressed  within  a comparatively  short  period. 
Others  are  characteristic  of  the  northern  or  late-crop  areas,  where  the 
bulk  of  the  crop  goes  into  storage  and  moves  out  to  the  consuming  centers 
over  a longer  period.  They  are  as  follows? 

A,  Growers  and  shippers  need  assistance  in  the  proper  grading,  packing. 
handling,  and  merchandising  of  their  crop. 

Suggested  actions 

1,  Aid  growers  and  shippers  in  the  interpretation  of  grades  and 
standards, 

2,  Encourage  shippers  to  adopt  the  sizes  and  types  of  packages  that 
will  meet  consumers*  acceptance,  and  to  label  them  with  either 
State,  Federal,  or  private  brands  that  can  be  readily  identified 
by  the  consumer, 

3*  Assist  growers  and  shippers  in  reducing  deterioration  of  the 
product  which  occurs  as  a result  of  carelessness  and  improper 
handling  methods, 

B,  With  the  introduction  of  consumer<°type  packages  which  call  for  more 
up-to-date  machinery,  the  shippers  and  handlers  need  help  in 
modernizing  existing  buildings  and  facilities. 

Suggested  action? 

1,  Furnish  technical  assistance  to  packers  in  the  installation  and 
use  of  equipment  for  cleaning  potatoes,  by  washing,  brushing, 
or  other  means  which  experimental  tests  have  indicated  to  be 
profitable, 

2,  In  early  and  intermediate  shipping  areas,  encourage  and  give 
technical  assistance  to  shippers  and  handlers  in  employing  pre- 
cooling equipment  and  desirable  new  practices,  including  the 
addition  of  chemicals  to  eliminate  spores  causing  various  rots. 
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3e  In  the  late=crop  States,  advise  and  assist  growers  and  shippers 
in  rearranging  and  improving  old  and  obsolete  storage  houses o 

4*  Give  technical  aid  to  packers  in  the  installation  of  more  modern 
equipment  and  facilities  for  grading  and  packing® 

Co  Growers  and  shippers  need  more  adequate  marketing  information  than  is 
now  available  on  potato  production ^ movement « distribution g and  prices, 
as  an  aid  to  orderly  market in|^^ 

Suggested  actions 

lo  Develop  programs,  in  States  where  desirable  and  feasible,  for 
assembling  and  disseminating  to  growers  and  handlers  information 
on  the  progress  of  harvesting  and  distribution  of  the  potatoes 
grown  in  competing  areas® 

2®  Provide  shippers  with  more  adequate  information  on  supplies  of  and 
demand  for  potatoes  in  nearby  markets,  to  assure  most  effective 
distribution  and  use  of  the  home-grown  product  within  the  State® 

3o  Growers  in  the  western,  midwe stern,  and  other  late-crcp  shipping 
States  have  repeatedly  urged  that  separate  production  estimates 
be  prepared  and  issued  on  the  summer  crop  in  the  major  late  States^ 
ioC®,  that  part  of  the  crop  grown  for  marketing  from  July  through 
September®  Through  this  service,  the  growers  would  have  a better 
measure  of  the  actual  competitive  supplies  of  late  potatoes  for 
marketing  in  the  late  fall,  winter,  and  spring  months,  and  could 
make  their  marketing  plans  much  more  intelligently® 

It  is  recommended  that  this  proposal  for  reporting  the  summer 
crop  separately  be  given  necessary  consideration  by  the  USDA 
at  the  national  level®  It  is  an  undertaking  that  would  require 
integration  among  all  the  States  concerned,  since  no  State  could 
effectively  meet  the  desired  objectives  through  its  services  alone® 

D®  Marketing  research  studies  show  that  there  is  a lack  of  understanding 
on  the  part  of  many  carriers®  wholesalers®  and  retailers  of "the  proper 
methods  of  handling  potatoes  to  maintain  their  original  quality® 

Suggested  actions 

1®  Work  with  wholesalers  and  retailers  to  fCtSter  proper  methods  and 
techniques  in  the  receipt,  care  and  display  of  potatoes  to  pre- 
serve quality  and  stimulate  consumption® 

2®  Through  the  cooperation  and  integrated  action  of  all  agencies 
concerned,  foster  and  promote  more  efficient  methods  of  loading 
and  transportation,  by  rail  and  by  truck,  to  prevent  unnecessary 
damage  and  deterioration® 
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Eo  Most  consiimers  are  not  kept  adequately  informed  as  to  grade,  size, 
types  of  package,  and  variety  of  potatoes o 

Suggested  actions 

!«,  Through  visual  aids,  demonstrations,  and  special  displays  in 
stores,  and  through  other  available  means  such  as  television, 
radio,  and  feature  movies  or  film  strips,  provide  the  consumer 
with  a clearer  understanding  of  potato  grades,  sizes,  varieties, 
and  various  types  of  packages  on  the  market o 

In  these  merchandising  activities  designed  to  explain  and  describe 
growing  and  marketing  methods  and  practices  for  the  consumers^ 
benefit,  the  ftillest  cooperation  can  and  should  be  obtained  from 
the  Eirtension  Service,  trade  groups,  and  all  other  interested 
local  agencieso 


VI o TOBACCO 

Wo  Po  Hedrick,  North  Carolina,  Chairman 
Co  lo  Hendrickson,  AMS,  USD A,  Secretary 

A service  program  for  improvement  of  tobacco  marketing  should  be 
directed  at  the  following  problems 8 (1)  Better  preparation  of  tobacco 

for  market!  (2)  proper  handling  and  displaying  of  tobacco  on  sales 
floors;  (3)  increasing  the  scope  of  market  information  and  extending  the 
service  to  other  areas;  (4)  appraising  the  adequacy  of  services  and 
facilities  available  for  marketing  tobacco;  and  (5)  promoting  industry- 
wide cooperation  by  growers,  warehousemen,  dealers,  and  processors „ 

Programs  to  improve  these  activities  are  being  carried  on  to  some 
extent  in  a number  of  States o Similar  programs  are  applicable  to  all 
areas  in  some  degreeo  Suggested  service  work  includess 

Ao  Better  Preparation  of  Tobacco  for  Market .> 

Many  growers  could  increase  their  returns  with  more  careful  han- 
dling and  better  preparation  of  their  tobacco  for  market „ 

Some  growers  lack  the  proper  facilities  for  sorting  and  packing 
their  tobacco,  particularly  proper  lightingo  There  is  also  a lack  of 
knowledge  of  the  best  methods  of  handling  tobacco  and  preparing  it  for 
market;  for  example,  methods  relating  to  the  proper  order  or  "case,” 
the  number  of  sorts,  the  size  of  the  hands,  the  tying  of  the  hands, 
the  bulking,  and  loadings 

The  facilities  needed  and  the  proper  methods  to  handle  and  pre- 
pare the  tobacco  should  be  demonstrated  to  groups  of  farmers  and  to 
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others  who  can,  in  turn,  assist  farmer s»  These  demonstrations  also  should 
show  the  growers  which  groups  and  qualities  of  tobacco  best  meet  the  buyers* 
needs  and  the  specifications  of  Federal  grade So 

B,  Better  Handling  of  Tobacco  at  Auction  Sales, 

There  is  considerable  loss  to  the  grower  and  to  the  buyers  as  a 
result  of  unsatisfactoiy  conditions  and  improper  handling  of  tobacco  at 
auction  sales* 

The  tobacco  may  be  carelessly  packed  in  the  baskets  and  displayed 
in  such  a way  as  to  jeopardize  its  value*  The  baskets  may  be  spaced  too 
closely,  which  makes  it  difficult  to  properly  appraise  the  tobacco  for 
inspection  and  sale*  The  lighting  may  be  poor  and  there  may  be  other 
conditions  which  adversely  affect  salability* 

The  growers  should  also  be  advised  of  their  interest  in  an  orderly 
and  properly  conducted  auction*  Programs  designed  to  promote  mutual 
interest  and  understanding  between  growers  and  warehouse  operators  in 
connection  with  proper  handling,  displaying,  and  selling  of  tobacco 
should  be  developed* 

Co  Improving  Market  Irxformationo 

Adequate  and  up-=to«>date  market  information  on  prices  and  other 
factors,  for  the  various  grades  of  tobacco,  is  necessaiy  if  growers 
are  to  take  full  advantage  of  changes  in  market  situations « 

There  are  some  types  of  tobacco  for  which  market  information  is 
not  available*  Some  additional  information,  not  now  available,  would 
be  most  helpful,  particularly  information  on  the  changing  needs  of 
buyers  and  other  factors  affecting  demand  and  supply* 

Gathering  and  dissemination  of  additional  market  information 
should  be  considered,  and  projects  set  up,  probably  as  pilot  projects, 
to  determine  the  best  methods  and  the  usefulness  of  such  ser^/ices* 

D * Providing  New  Market  Services. 

The  lack  of  certain  market  services  or  facilities  is  limiting 
returns  to  some  growers.  This  is  especially  true  of  smaller  growers 
and  of  limited  areas*  Farmers  and  others  are  frequently  interested 
in  providing  for  themselves  some  service  or  facilities  that  they  lack. 

There  is  need  for  advice  from  marketing  specialists  to  these 
groups  or  individuals  on  the  advisability  of  such  a suggested  service 
or  facility*  If  the  need  is  established,  advice  and  assistance  should 
be  provided  in  setting  up  the  kind  of  service  or  facility  which  would 
do  the  best  ma,rketing  job. 
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E,  Cooperation  Within  the  Industry o 

A smoother,  more  orderly  and  more  efficient  marketing  system  would 
develop  if  greater  cooperation  between  all  segments  of  the  industry  could 
be  achieved o 

Some  States  have  obtained  a high  degree  of  cooperation  by  fostering 
committees  consisting  of  industry  representatives,  growers,  warehousemen, 
dealers,  and  processorso 


VII,  LIVESTOCK 

Matt  Jennings,  Tennessee,  Chairman 
Frank  Iml-fesche,  CSS,  USDA,  Secretary 

A marketing  service  program  for  livestock  is  recommended  as  follows 
by  the  Livestock  Working  Groups 

A,  Increasing  returns  through  improving  and  expanding  market  outlets. 

Many  areas  have  livestock  producers  who  do  not  have  sufficient 
numbers  of  livestock  of  uniform  quality  to  attract  buyers  locally  or  to 
enable  them  to  ship  to  terminal  markets.  In  such  areas,  there  is  a 
definite  need  for  efficiently  organized  and  properly  conducted  sales 
where  these  producers  can  consign  their  livestock  for  sale  on  a graded 
basis  and  where  there  will  be  sufficient  volume  of  various  grades  to 
attract  outside  buyers.  State  departments  of  agriculture  can  render 
assistance  in  the  following  wayss 

lo  By  scheduling  sales  with  local  livestock  auction  markets  and 
arranging  for  consignments  from  producers, 

2,  By  grouping  animals  to  be  sold  into  merchantable  lots  in 

accordance  with  the  needs  and  desires  of  prospective  purchasers. 

3o  By  arranging  for  wider  publicity  so  that  buyers  are  fully  in- 
formed as  to  numbers  and  grades  of  animals  to  be  sold. 

These  services  will  prove  helpful  whether  sales  are  of  breeding 
animals,  feeding  animals,  or  fat  animals. 

In  the  case  of  wool,  the  market  outlets  for  producers  in  certain 
areas  can  be  improved  through  assistance  in  organizing  producer  pools. 

Through  these  methods,  producers  will  obtain  increased  returns 
and  will  be  assured  of  income  more  directly  in  accordance  with  the 
quality  of  products  they  market. 
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B,  ImproYing  marketing  facilities  and  practices  through  assistance  to 
market  operators. 

Basic  problems  in  the  operation  of  local  livestock  markets  involve 
facilities,  weighing,  proper  handling  of  livestock,  buying  and  selling 
practices,  and  other  operating  procedure So  Great  variation  exists  in  the 
extent  of  these  problems  in  the  respective  States  due  to  the  way  the 
auction  market  system  has  grown  up  and  the  attempts  to  adapt  the  system 
to  local  conditions  and  preference Sc 

Once  it  is  demonstrated  that  the  State  departments  of  agriculture 
can  contribute  to  the  improvement  of  market  operations,  much  can  be  accom- 
plished through  cooperation  with  the  auction  operators » Each  State  should 
select  the  most  critical  market  problem  as  a starting  point,  so  as  to  be 
of  greatest  service*  Such  service  may  include  iraformation  and  assistance 
on  the  most  desirable  design  and  layout  of  the  market 5 installation  and 
operation  of  scales | the  method  of  loading,  transporting,  and  handling 
livestock;  sanitation  and  disease  control  measures;  and  record  keeping 
and  accounting  to  buyers  and  sellers* 

A comprehensive  service  program  along  these  lines,  designed  to 
assist  market  operators  in  improving  their  facilities  and  practices, 
will  be  of  benefit  to  all  elements  from  producer  to  consumer * 

Co  Increasing  returns  to  producers  and  encoiiraging  marketing  of  the 
qualities  of  livestock  most  in  demand  by  greater  use  of  livestock 
and  meat  grade So 

Grading  of  livestock  and  meats  as  the  basis  of  sale  is  important  in 
supplying  to  buyers  the  quality  of  product  desired  and  in  reflecting 
trade  preferences  back  to  the  producer o While  livestock  prices  at 
terminal  and  some  local  markets  are  reported  by  grade,  many  producers 
do  not  know  how  to  apply  the  market  information  to  their  own  livestock 
and,  as  a result,  they  are  not  in  position  to  use  the  information  to 
best  advantage  in  determining  where  to  market  or  how  to  price  their 
live stock* 

Assistance  in  grading  livestock  for  local  sales,  as  now  carried 
on  by  several  State  departments  of  agriculture,  is  an  effective  method 
of  filling  this  gap  in  our  marketing  system,  and  it  should  be  extended. 
Also,  local  demonstrations  in  cooperation  with  the  representatives  of 
the  market  news  services,  the  Extension  Services,  livestock  associations, 
and  marketing  agencies  should  be  encouraged, 

D»  Providing  for  more  adequate  and  more  timely  information  on  marketing. 

Livestock  producers  have  need  for  more  adequate  and  timely  infor- 
mation that  will  enable  them  to  do  a more  effective  job  of  planning  and 
carrying  out  their  livestock  production  and  marketing  operations. 
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They  should  have  information  applicable  to  their  particular  area  and  type 
of  livestock  production*  It  should  be  suITicient,  timely,  and  specific, 
so  as  to  enable  the  producer  to  selent  the  best  time  and  place  for  market- 
ing his  livestock.  Services  which  can  be  rendered  by  State  departments 
of  agriculture  should  includes 

1,  Wider  dissemination  of  the  informa.tion  currently  reported*  This 
can  be  accomplished  by  special  press,  radio,  or  teletype  services 
to  local  auction  markets,  where  the  infor-mation  can  be  posted  for 
use  of  producers  and  buyers* 

2,  Collection  and  dissemination  of  information  on  current  local 
marketings,  country  trading,  etc*,  not  now  being  made  available. 
All  price  quotations  should  be  on  the  basis  of  actual  observation 
of  livestock  sales  by  competent  livestock  reporters  using  official 
grade  standards. 

3«  Collection  of  basic  data  and  dissemination  of  information  on  live- 
stock production  and  prospective  marketings  for  an  area,  so  that 
the  data  will  be  of  value  to  the  individual  producer  in  plaruiing 
his  own  marketings  to  avoid  peak  movements  and  to  obtain  wider 
buyer  interest  in  his  livestock. 

4c  Assembly  and  distribution  of  general  irjformation  on  the  alter- 
native methods  of  marketing  and  the  factors  to  consider  in  using 
the  different  methods,  such  as  costs,  transportation,  shrirlcage, 
and  disease  problems. 

5o  In  cooperation  with  the  Extension  Service  and  other  marketing 
agencies,  outlook  information  should  be  interpreted  and  adapted 
to  local  production  and  marketing  problems. 

The  underlying  objective  in  this  type  of  marketing  seirrice  by  the 
State  departments  of  agriculture  should  be  to  provide  to  rhe  individual 
producer  useful  and  needed  information  applicable  to  his  particular  pro- 
duction and  marketing  problems.  Price  information  on  local  markets 
should  be  comparable  with  information  now  available  for  terminal  markets* 


VIII*  COTTON 

Fred  Johnson,  North  Carolina,  Chairman 
E.  J.  Overby,  AMS,  USD A,  Secretary 

Needs  and  opportunities  for  cotton  marketing  services  may  be  classi- 
fied under  four  categoriess  (1)  Mechanical  and  engineering  problems  in 
processing  and  handling;  (2)  development  and  promotion  of  more  efficient 
marketing  practices  and  more  equitable  business  customs  and  usages; 

(3)  development  of  conditions  favorable  to  mechanical  sampling,  permanent 
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identification,  and  one-time  classing  and  determination  of  fiber 
properties I and  (4)  increased  cons\imption  or  disappearance  of  American- 
grown  cottono  Obviously,  personnel  engaged  in  marketing  services  must 
be  qualified  and  able  to  work  effectively  in  the  four  fields  indicated 
by  this  groupingo  The  working  group  on  cotton  recommends  the  following 
types  of  service  programs  be  adoptedg 

Ao  Mechanical  and  Engineering  Problems  in  Processing  and  Handling » 

Gin  machinery  installation  and  operation  presents  many  engineering 
problems o In  the  simple  operation  of  separating  fiber  and  seed,  the 
fiber  may  be  reduced  in  value  as  much  as  $20  per  baleo  To  remedy  this 
situation,  various  types  of  cleaners  and  driers  have  been  developedo 
However,  through  inadequate  engineering  and  unskilled  operation  of  these 
seed  cotton  cleaning  and  conditioning  elements,  another  major  cause  of 
fiber  damage  has  been  createdo  The  cotton  textile  industry  refers  to 
these  new  problems  as  ’’overdrying  and  over*machining«  Since  there  is 
yet  no  way  to  recognize  these  factors  in  the  cotton  standards  for  grades, 
this  type  of  fiber  damage  cannot  be  properly  accounted  for  by  the  cotton 
trade o Overdrying  and  overmachining  weaken  the  cotton  fiber  and  other- 
wise reduce  its  spinning  value*  Overmachining  damages  its  spinning 
properties*  So  far  the  only  practical  approach  to  these  mechanical  or 
processing  problems  is  to  give  technical  assistance,  on  a gin-to-gin 
basis,  by  qualified  technicians* 

Bo  Improving  Market  Practices* 

In  some  areas  cotton  is  sold  ’’hogground”  or  without  recognition 
of  grade,  staple,  or  fiber  values*  Incentive  for  quality  jjnprovement 
is  destroyed,  and  cotton  from  areas  following  such  practices  gradually 
acquires  an  unfavorable  reputation  in  marketing  channels* 

It  is  recommended  that  a program  be  developed  which  would  provide 
se3r/ice  specialists  to  attack  this  problem  by  (1)  encouraging  ginners 
and  other  representatives  of  organized  cotton  producer  or  distributor 
groups  to  send  in  samples  for  Government  classing,  (2)  promoting  the 
use  of  Government  class  cards,  together  with  market  news  information 
and  Goverrment  loan  values,  to  assure  farmers  full  value  for  their 
cotton,  (3)  showing  local  cotton  buyers  how  it  may  be  to  their  advan- 
tage to  use  Smith-Doxey  cards  in  buying  the  cotton  they  need,  and 
(4)  encouraging  growers,  ginners,  and  buyers  to  attend  cotton  classing 
schools  to  understand  better  the  dete:rmination  of  qual.ity  and  value  of 
cotton* 

C.  Packaging  and  Sampling o 

The  American  cotton  bale  is  one  of  the  poorest  packaged  products 
seen  in  interstate  and  foreign  trade*  This  res^iLts  in  great  part  from 
the  practice  of  cutting  samples  from  the  side  of  the  bale,  which,  when 
done  repeatedly,  leaves  almost  no  bagging  to  cover  the  cotton* 


There  has  been  developed  a Eiechanical  sampler  which  automatically 
takes  samples  while  the  cotton  goes  through  the  g.in« 

It  is  recommended  that  every  encouragement  be  given  to  adopt  this 
or  similar  equipment  which  will  do  much  to  solve  problems  of  both  inade- 
quate samples  and  poorly  packaged  baleso 

Do  Measurements  of  ”Character^‘  in  Gottono 

Cotton  quality  is  made  up  of  grade,  staple  length,  and  ’'charactePo 
The  first  two  have  been  recognized  and  measured  in  the  cotton  standards 
for  many  yearso  The  item  referred  to  as  '’character,'*  however,  is  more 
difficul.t  to  measure  and  lias  not  yet  been  well  standardizedo 

In  recent  years  several  instruments  and  techniques  have  been  devei= 
oped  for  measuring  the  various  fiber  qualitiesc  An  experimental  attempt 
was  mnde  in  North  Carolina  this  year  to  place  one  of  these  evaluations— 
microrxaire  readings  for  fiber  fineness— on  Smith-Doxey  cards o 

It  is  recommended  that  encouragement  be  given  to  the  fullest  use  of 
each  of  these  measurements  at  all  stages  of  cotton  marketing  in  order  to 
improve  the  efficiency  of  handling  by  supplying  the  greatest  possible 
amount  of  information  about  the  quality  of  each  balCe 

Eo  Increasing  the  Efficiency  of  Handling  Cotton  in  Warehouses o 

The  cost  of  moving  cotton  into,  within,  and  out  of  warehouses  can 
be  reduced  by  several  million  dollars  per  year  and  cotton  can  be  handled 
more  expeditiously  through  proper  handling  methods  and  equipment » Further 
savings  can  be  made  by  improving  warehouse  facilitieso  In  many  warehouse 
operations  it  is  possible  to  reduce  the  labor  required  by  as  much  as 
50  percent o 

Marketing  specialists  should  fully  acquaint  themselves  with  the 
information  available  on  the  best  kinds  of  handling  equipment  and  methods 
for  use  in  different  types  of  warehouses,  and  on  the  most  efficient 
design  for  warehouseso  Then  they  should  assist  individusQ.  warehousemen 
in  improving  their  facilities,  in  determining  the  kinds  of  handling 
equipment  best  suited  to  their  operations,  and  in  installing  the  most 
efficient  handling  methods <, 

Fo  Expanding  Outlets  for  Gottono 

The  cotton  industry  is  faced  with  accumulating  surpluses  because 
of  lack  of  sufficient  outletso  This  is  resulting  in  a serious  situation 
which  Is  causing  real  concern  in  all  parts  of  the  Cotton  Belt,  and  is 
making  necessary  the  use  of  acreage  allotments  and  marketing  quotas  in 
1954c 
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Marketing  specialists  should  promote  all  possible  improvements  in 
marketing  practices  which  will  reduce  distribution  costs  and  thereby 
improve  the  competitive  position  of  cottono  Whenever  new  uses  are  found 
or  developed  by  research  agencies 5 every  effort  should  be  made  to  encour- 
age their  fullest  use<, 


IXe  GBAIN 

John  Winfield^  North  Carolina,  Chairman 
Barnard  Joy,  AES,  USDA,  Secretary 

The  working  group  on  grain  recommends  the  following  as  major  aspects 
of  a marketing  service  program  for  grains 

A«  Seri/ice  work  leading  to  the  establishment  of  additional  drying, 
storage  and  processing  facilities  in  grain  deficit  areaSo 

In  the  grain  deficit  areas  of  the  Eastern  and  Southern  States,  a 
major  portion  of  the  locally  produced  grain  is  sold  at  depressed  prices, 
is  handled  inefficiently,  and  deteriorates  in  quality  because  of  inade- 
quate drying,  storage,  and  processing  facilities®  Several  other  States 
have  problems  similar  to  those  found  in  a study  in  North  Carolina®  In 
that  State,  a service  program  leading  to  the  establishment  of  drying, 
storage,  and  processing  facilities  has  resulted  in  higher  prices  in  the 
fall,  decreased  handling  costs,  less  loss  in  quality,  and  less  insect 
infection® 

Expansion  of  this  type  of  service  work  should  bring  similar  benefits 
to  other  States®  It  involves  determination  of  volume  of  production  and 
uses  of  grain,  and  the  location  and  adequacy  of  existing  facilities  to 
liandle  it|  followed  by  recommendations  for  the  location,  size,  and  type 
of  farm  and  comm.ercial  facilities  needed®  The  program  then  should  encour- 
age the  establishment  of  needed  facilities  and  the  improvement  of  effi- 
ciency of  existing  facilities® 

Be  Establishment  of  laboratories  to  determine  protein  content  and 
varieties  of  wheat® 


Millers  recognize  the  value  of,  and  pay  premiums  for,  wheat  with 
high  protein  content  and  wheat  of  varieties  that  have  the  more  desirable 
milling  qualities®  But  the  premiums  paid  for  superior  milling  qualities 
are  seldom  received  by  the  individual  farmers  who  produced  the  more 
desirable  grain®  Many  producers  are  not  aware  of  the  value  of  these 
recently  identified  quality  factors®  If  the  grower  does  know  of  them, 
it  is  very  difficult  for  him  to  determine  the  degree  to  which  his  wheat 
possesses  the  desirab2.e  qualities®  Testing  laboratories  should  be 
established  in  commercial  wheat  producing  areas  to  enable  producers  to 
determi.ne  the  quality  of  their  products  and  to  use  such  information  as 
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a basis  for  obtaining  higher  prices  for  better  qualitjo  Availability  of 
such  information,  and  the  resulting  price  differential  for  high  quality, 
would  discourage  the  production  of  wheat  of  low»quality  varieties  and  low 
protein  content „ 

Co  Surveys  of  space  available  for  grain  storage <. 

•lack  of  current  information  on  the  location  of  available  space  for 
storage  of  the  current  grain  crop  results  in  inefficient  use  of  trans= 
porta tion  equipment  and  unnecessary  handling o l^rch  open  storage  of  grain 
cn  the  ground,  with  the  resulting  costs  of  additional  handling  and  loss 
of  product,  could  be  avoided  if  producers,  railroads,  truck  operators, 
and  grain  handlers  knevr  the  amount  of  storage  space  available  at  various 
locations  at  harvest  timeo  Knowledge  of  total  storage  capacity  is  essen- 
tial,  but  surveys  before  and  during  harvest  also  are  needed  to  determine 
the  extent  to  which  this  storage  is  already  occupied^  Such  information 
would  also  facilitate  the  efficient  location  of  additional  storage  under 
Government  programs o This  type  of  information  is  needed  in  all  major 
grain-producing  States,  and  it  should  be  widely  disseminated  to  facilitate 
efficient  handling  of  grain  as  harvestedo 

Do  Establishment  of  laboratories  to  determine  oil  content  of  soybeans o 

The  value  of  soybeans  to  the  extractor  is  determined  largely  by  the 
oil  content  of  the  beans „ Despite  the  availability  of  tests  for  oil 
content,  beans  are  purchased  from  the  producer  on  the  basis  of  weight 
and  moisture  content,  without  regard  to  oil  content,  despite  considerable 
variability  in  the  oil  factoro  Farmers  producing  beans  with  high  oil 
content  should  be  able  to  get  a price  premium  for  superior  quality  if 
they  knew  the  oil  content  of  their  product o To  make  this  information 
available,  laboratories  where  this  test  can  be  made  should  be  established, 
in  important  result  of  this  progiam  would  be  more  emphasis  on  the  growing 
of  varieties  of  beans  having  high  oil  content,  and,  consequently,  greater 
oil  production  per  acree 

Eo  Grain  Grading , 


Ma.ny  producers  and  some  handlers  do  not  buy  and  sell  grain  as 
efficiently  as  they  might  because  they  are  not  familiar  with  and  do  net 
utilize  grain  grades  and  standards.  State  departments  of  agriculture, 
working  cooperatively  with  the  Extension  Service,  should  expand  the 
training  program  on  grain  grading  to  reach  more  producers,  countiy  grain 
dealers,  and  handlers,  and  should  encourage  buying  and  selling  on  the 
basis  of  grades, 

Fo  Local  lyiarket  News  on  Grain, 


In  some  States,  considerable  variations  in  price  received  by  pro- 
ducers at  local  markets  which  are  near  each  other  indicate  that  man^T- 
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producers  are  not  receiving  the  proper  prices  for  their  products. 
Experimental  programs  for  reporting  local  markets  should  be  undertaken 
to  eliminate  undue  variations  in  local  prices  and  to  assure  a fair  return 
to  producers, 

G,  Additional  Recommendations, 


Those  engaged  in  service  work  are  handicapped  by  insufficient  knowl- 
edge of  the  design  and  cost  of  farm  and  commercial  drying  and  storage 
facilities  best  adapted  to  local  areas  in  the  Southeastern  States, 
Information  is  needed  also  on  the  savings  that  will  result  from  preventing 
deterioration  of  grain  and  from  reducing  insect  infestation  by  drying, 
improving  storage,  and  fumigation.  Because  of  this,  the  service  workers 
suggest  exp>ansion  of  grain  storage  studies,  particularly  those  which  apply 
known  principles  to  local  area  conditions  and  supply  economic  data  on 
costs  and  savings. 


PERSONS  ATTENDING  THE  WORKSHOP 


Adams 3 Ben  S. 

State  Depto  of  Agriculture 

Frankfort,  Kyo 

Anderson,  Fred 

State  Depto  of  Agriculture 

Baton  Rouge,  i^o 

Bal dentine 5 Lo  Yo 

State  Depto  of  Agriculture 

Raleigh,  No’ Go 

Beal,  Nlax 

State  Board  of  Agriculture 

College  Park,  Mdo 

Bird sail,  Webster  Jo 

State  Depto  of  Agriculture 

Albany,  No  Yo 

Blomeiey,  Carl  Lo 

State  Depto  of  Agriculture 

Frankfort,  Kyc 

Bodin,  Roy  A« 

State  Statistician 

Sto  Paul,  Mi.'nr).o 

Brown,  Aubrey  Jo 

University  of  Kentucky 

Lexington,  Kyo 

Browne,  Arthur  Eo 

AMS,  USDA 

Washington,  Do  Co 

Brush,  Fo  Raymond 

Agricultural  Statistician 

Lansing,  M,cho 

Biyant,  Ho  Fo 

State  Statistician 

Louisville,  Kyo 

Campbell,  Charles  Eo 

State  Depto  ox  Agricul.ture 

Charleston,  Wo  Vao 

Carey,  Co  J» 

State  Depto  of  Agriculture 

Sacramento , Calif « 

Cesar,  Fain  Go 

State  Board  of  Agriculture 

Oklahoma  City,  Okla 

Charneco,  Hernan 

Puerto  Rico  Depto  of  Agr» 

San  Juan,  Po  Ro 

Chick,  George  Ho 

State  Depto  of  Agriculture 

Augusta,  Mains 

Clark,  Ernest 

State  Depto  of  Agriculture 

Frankfort,  Ky« 

Coddington,  Jo  W» 

University  of  Arkansas 

Fay et t e vlLl e , Ark  o 

Collins,  Hubert  Lo 

State  Statistician 

Topeka,  Kansas 

Coville,  Eo  Vo 

State  Depto  of  Agricixlture 

Richmond,  Vao 

Cox,  John,  Ho 

State  Depto  of  Agriculture 

Frankfort,  Ky« 

Crow,  William  C» 

AMS,  USDA 

Wa shl ngt on , Do  Go 

Dahl,  Nkth 

State  Depto  of  Agriculture 

Bismarck,  No  Dako 

Decuir,  Walter  Jo 

State  Depto  of  Agriculture 

Eaton  Rouge,  Ia,o 

Does Cher,  Carl  Oo 

State  Depto  of  Agriculture 

Frarlcfort,  Kyo 

Ebling,  Walter  Ho 

State  Statistician 

14adison,  Wis<, 

Evans,  Carson  Do 

Glemson  College 

Columbia,  So  Co 

Ewing,  Jo  Ao 

State  Statistician 

Springfield,  Illo 

Farris,  Po  Lo 

Purdue  University 

ifi,fayette,  Indo 

Fenger,  George  Ao 

State  Depto  of  Agriculture 

Jackson,  Msso 

Ford,  Frank  Bo 

State  Depto  of  Agriculture 

Jackson,  Misso 

Foreman,  Davis 

State  Depto  of  Agriculture 

Springfield , 111 o 

Fortenberry,  Bo  W« 

State  Depto  of  Agriculture 

Frankfort,  Xy, 

Foster,  Lo  Go 

Am,  USDA 

Washington,  Do  Co 

Fox,  Tom 

State  Board  of  Agriculture 

Oklahoma  Ci.t}’",  Okla 

Fulkerson,  Hariy 

State  Depto  of  Agriculture 

Springf i eld , 111.  o 

Fuqua,  Warren 

State  Depto  of  Agriculture 

Jefferson  City,  Moo 

Gaylord,  Fo  Go 

Purdue  University 

lafayette,  Indo 

Gilbert,  Samuel  Jo 

State  Statistician 

Des  Moines,  Iowa 

Gilmer,  Mo  D<, 

State  Depto  of  Agriculture 

Montgomery,  A3,.ao 

Glover,  Earl  Ro 

AMS,  USDA 

Washington,  Bo  Co 

Grizzard,  Taylor 

State  Depto  of  Agriculture 

Richmond,  Vao 

Hall,  Forest  Jo 

AMS,  USDA 

Washington,  Do  Co 

Hamilton,  Lo  C„ 

Glemson  College 

Columbia,  So  Go 

Handy,  Russell  Po 

State  Statistician 

Charleston,  Wo  Va« 

Hardman,  Russell  Vo 

State  Depto  of  Agriculture 

Charleston,  Wo  Va.o 
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Harris,  Jo  R» 
Hedrick,  Vo  Po 
Hendrickson,  Co  I. 
Hering,  Hunter 
Herrmann,  Louis 
Hoffman,  Stanley 
Im>ksche,  Frank 
Jennings,  l^tt 
Johnson,  Cleve 
Johnson,  Fred  P, 
Johnson,  Ro 
Jcy,  Barnard 
Kelley,  Miriam  J, 
Kelly,  Ralph  Be 
Kelsey,  Clayton  B, 
Koenig,  Pairl  L, 
Koepper,  James  M, 
Lassiter,  Jr, , A,  T, 
Ledford,  V,  F. 
Lennart son,  Roy  W, 
Ligon,  John  J, 
Lovitt,  Dean  F, 
MacCord,  J, 

Mahoney,  John  E, 
Manhart,  V.  C, 
Maraim,  H,  H» 

Martin,  Hugh  B, 
Mason,  Walter  S, 
Matherly,  Leslie  G, 
McLaughlin,  Jo  B, 
McMillan,  A,  L, 
McMirJjne  e , V « C . 
McNeely^  John  G. 
Miller,  Hermon  I, 
Morell,  Bartolome  M, 
Murphy,  Wm,  Jo 
Neck,  Mo  Mo 
Newraan,  M,  D, 
Nybroten,  Normal 
Overby,  E,  J, 
Painter,  Stanley  L, 
Palmer,  Cary 
Phillips,  Co  Do 
Porter,  Charles  W, 
Rasor,  Henry  L, 
Roberts,  Wo  W, 

Rudd,  Robert  W, 
Sandy,  Jo  Ro 
Schaible,  K,  W. 


State  Depto 
State  Dept, 
AMS,  USD  A 
State  Depto 
AMS,  USD  A 
State  Depto 
CSS,  USDA 
State  Depto 
State  Depto 
State  Depto 
State  Depto 


of  AgricTolture 
of  Agriculture 

of  Agriculture 

of  Agriculture 

of  Agriculture 
of  Agriculture 
of  Agriculture 
of  Agriculture 


ARS,  USDA 

University  of  Kentucky 
State  Depto  of  Agriculture 
State  Depto  of  Agriculture 


AMS,  USDA 

Agricultural  Statistician 
State  Depto  of  Agriculture 
State  Depto  of  Agriculture 


AMS,  USDA 

State  Depto  of  Agriculture 
State  Depto  of  Agriculture 
State  Dept,  of  Agriculture 
State  Board  of  Agriculture 
Purdue  University 
Livestock  Sanitary  Board 
State  Depto  of  Agriculture 
State  Depto  of  Agriculture 
State  Depto  of  Agriculture 
State  Depto  of  Agriculture 
State  Dept,  of  Agriculture 
State  Dept,  of  Agriculture 
Texas  A,  & M, 

ARB,  USDA 

Puerto  Rico  Dept,  of  Agr, 
State  Depto  of  Agriculture 
State  Depto  of  Agriculture 
State  Depto  of  Agriculture 
West  Virginia  University 


AMS,  USDA 

State  Dept,  of  Agriculture 
State  Statistician 
University  of  Kentucky 
State  Board  of  Agriculture 
State  Statistician 
State  Dept,  of  Agriculture 
State  Depto  of  Agriculture 
State  Depto  of  Agriculture 


AHB,  USDA 


Springfield,  111, 
Raleigh,  No  G. 
Washington,  D.  C, 
Lansing,  Mich, 
Washington,  D,  C„ 
Frankfort,  Ky» 
Washington,  D.  Co 
Nashville,  Term, 

Sto  Paul,  Minn. 
Raleigh,  No  Go 
Baton  Rouge,  La. 
Washington,  Do  Co 
Lexington,  Ky. 
Raleigh,  N.  C„ 

Pierre,  S.  Dak. 
Washington,  D,  G. 
Louisville,  Ky„ 
Raleigh,  N.  C. 

Baton  Rouge,  Lao 
Washington,  Do  C, 
Richmond,  Va. 

Lansing,  Mich, 
Frankfort,  Ky. 

College  Park,  Md. 
Lafayette,  Ind, 

Little  Rock,  Ark. 
Raleigh,  N.  C. 

Albany,  N,  Y, 
Frankfort,  Ky. 
Charleston,  W.  Va. 
Jackson,  Miss. 

Yakima,  Wash. 

College  Station,  Tex. 
Washington,  Do  C. 

San  Juan,  P.  R. 
Bismarck,  No  Dak. 
Baton  Rouge,  La, 
Richmond,  Va. 
Morgantown,  W.  Va, 
Washington,  D.  C, 
Augusta,  Hkine 
Sioux  Falls,  S.  Dako 
Lexington,  Ky. 

College  Park,  Md, 
Raleigh,  N.  C, 

Baton  Rouge,  La. 
Frankfort,  Ky, 
Montgomei^^ , Ala, 
Washington,  D,  C, 
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Scott j Leon 

State  Depto  of  Agriculture 

Jackson,  Miss, 

Siedschlag,  E„  W. 

State  Agricultural  Marketing 

Columbia,  S.  C, 

Commission 

Singleton 5 Hollo 

State  Depto  of  Agriculture 

Jefferson  City, 

Mo 

Skiver  j F«  M, 

State  Dept,  of  Agriculture 

Lansing,  Micho 

Spencer,  Herbert  E« 

A]^,  USDA 

Washington,  D, 

Co 

Straszheim,  Robert  Eo 

Agricultural  Statistician 

Lafayette,  Ind<> 

Thorapson,  L,  D, 

State  Depto  of  Agriculture 

Austin,  Texas 

Todd,  Bo  Jo 

Clemson  College 

Columbia,  So  G, 

Unde:rwood,  C„  R* 

State  Depto  of  Agriculture 

Charleston,  W, 

Va.o 

Vandemark,  J»  S. 

Purdue  University- 

Lafayette,  Indo 

Vinson,  M,  J, 

State  Dept,  of  Agriculture 

Frankfort,  Ky, 

Weavers,  H,  Jo 

State  Depto  of  Agriculture 

Madison,  WiSo 

Welch,  Frank  J» 

University  of  Kentucky 

Lexington,  Ky» 

Wells,  Oris  Vo 

AMS,  USDA 

Washington,  D„ 

Co 

Werts,  Merrill  He 

State  Board  of  Agri.culture 

Topeka,  KanSe 

Winfield,  John  Ac 

State  Depto  of  Agriculture 

Raleigh,  No  Co 

W^ise,  Raymond  Go 

Agri cultural  S tati sti clan 

Dover,  Delo 

Youngblood,  Jo  E. 

State  Agricultural  Marketing 

Columbia,  S,  C„ 
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» 


